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Editorial

The prodigy of rebirth.

Seeing the light after the dark, rising after a fall, recovering from an illness, 
being reborn!

Of all the miracles witnessed throughout the history of mankind, nothing is 
quite as wondrous as rebirth, a second chance at life after all hope has been lost.

Even our image in the mirror can give us the strength to react in our darkest 
moments or destroy us once and for all.

That is why it is crucial to keep looking after ourselves and our appearance, 
even when the going gets tough. It serves as a reminder how important we are 
for ourselves and those close to us.

There is an indissoluble bond between our mind and body and, when our body 
is exhausted, our mind becomes weak too, dragging our body even further down 
into that evil abyss that we sometimes turn to magic to save us from.

MEDAVITA has created the new PRODIGE line to give our hair a new lease of 
life, the philosopher’s stone of hair fibre, a new high intensity treatment which 
regenerates damaged hair, restoring its strength and brilliance. A complete, 
highly personalised hair care programme, an Elixir of Rebirth for our hair, body 
and mind.

Happy reading!

4 5Medavita Magazine

CONTENTS
08 
FASHION
Fall/Winter 
2018/2019

34
STYLE
Hair regeneration: 
Prodige

40
POSH
COLLECTION
FALL WINTER 
MEDAVITA

62
TRENDS FROM
EUROPE
Artistic Team Poland

68
MAN
COLLECTION
FALL WINTER 
MEDAVITA

74
WOMEN
NETWORKING
Introverts: the luxury 
of being yourself

78
MAMMAFIT
New mums get back in shape 
with their strollers

82
OVER TO THE
EXPERT
Rebuild the fibre

86
FIGHTING AGEING 
WITH FOOD
Chlorophyll

90
NATURE'S 
LAB
Ancient remedies: clay

94
ART AND 
BEAUTY
The magic triangle:
well-being, art and beauty

Stefano Banfo
Medavita SPA CEO



www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial

A LOVE 
STORY 
FOR 
HAIR.
A LOVE 
STORY 
FOR 
NATURE.
A TRUE 
STORY



8 9Medavita Magazine

F A L L

W I N
T E R

F A S H I O N H A I R T R E N D S M A K E U P S T Y L E
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by Monica Mistretta
Journalist with 20 years' experience

in the world of beauty
• • •

A 
feeling of nonchalant, 
regal elegance is back, 
far removed from the 
urban styles of recent 
seasons. 

The first expression of this new trend 
is definitely furs, and certainly not 
fake ones. Fendi and Givenchy 
led the way with flashy minks, but 

others followed in turn with more 
subtle interpretations such as mul-
ti-coloured furs.  
There’s new focus on the waistli-
ne which is accentuated by leather 
belts in all colours and sizes, highli-
ghting figures that are fed on sushi 
and trips to the gym. 
There are many colours on show, 

but there’s also a sense of modera-
tion. There are two softer trends, 
both monochromatic: total black 
and total white, from boots to co-
ats. 
Finally, even the most essential suit 
is now a garment to wear with 
ease on all occasions. 
Not that it’s ever casual!



Dsquared2 Fendi

Louis Vuitton Annakiki Max Mara
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HIGH-CLASS 
ELEGANCE:
A FEELING OF 
NONCHALANT, 
REGAL 
ELEGANCE 
IS BACK, FAR 
REMOVED 
FROM THE 
URBAN STYLES 
OF RECENT 
SEASONS

Osa
con il rosso

21-year-old Bella Hadid is one of the most 
in-demand (and best paid) models in 
the world: she’s currently the face of 

Bulgari. She interprets this new feeling of noncha-
lant elegance down to a T. She loves jewellery, lu-
xury, and clothes which pull in her waist: she’ll be 
one of the icons of this winter season.

Furs
Brace yourself, furs are back and 
they aren’t all fake. As well as natural 
colours, they come in reds, multico-
loured and prints.

Style icon 
BELLA HADID

Bella Hadid for Tommy Hilfiger

Christian 
Siriano

Isabel 
Marant

Frankie
Morello



Versace

Blumarine Blumarine Frankie Morello

Genny

Emilio Pucci

Balmain

Fendi
Dolce &

Gabbana 1312 Medavita Magazine

Belts
All eyes on your waistline. Nowadays 
nearly all dresses, skirts, jumpsuits 
and trousers are worn with a belt!

Navy Blue
More essential than black, more 
elegant than white. Navy blue is 
timeless!



White 
winter
Think total white is difficult to carry 
off in winter? 
You’re wrong. 
Many designers have opted for it this 
winter, from boots to bags and coats. 
And it’s thumbs up to white for furs 
and coats too: high-class! 

Versace GennyRoberto
Cavalli

Roberto
Cavalli

Annakiki

Givenchy Jil Sander

Dolce &
Gabbana

Giorgio
Armani
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Gucci

Total black
Whether it’s a black sheath dress, 
which pulls the look together, or a 
coat: total black, from your bag to 
your boots, is a classic for all winter 
seasons. 

THIS YEAR TRY 
ALTERNATING IT 
WITH 
TOTAL WHITE

Detail



Cushnie et Ochs
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Chanel Alexander
McQueenBlumarine Balmain

Altuzarra

Detail

Suits
Suits are in but are preferably paired 
with trousers. If you choose a skirt, it 
must be below the knee. 

IT’S THE MOST
RESTRAINED 
STYLE SEEN ON 
THE FALL-WINTER
2018/2019 
RUNWAYS

THE SUIT
IS NOW A 
GARMENT 

TO WEAR WITH 
EASE

SUITS 
ARE IN 
BUT ARE 
PREFERABLY 
PAIRED WITH 
TROUSERS

Dolce &
Gabbana

Restores
the hair’s natural 
pH

Reflects 
are ultra brilliant 
and glossy 

Smoothes
the structure

Effect
 is anti-ageing

Conceals
the first white 
hairs

MEDAVITA MAG RECOMMENDS

enriched with

Choice
Color non Color

A REAL BEAUTY 
TREATMENT FOR HAIR

Semi-permanent, ammonia-free oil-gel 
colour with acid pH containing Amino 
Concentré and blueberry seed oil. Enriched 
with a special conditioner that smoothes 
the hair structure, sealing the scales and 
enhancing the colour’s natural shine. 
Ammonia Free.



B y the way: a fringe is a real must-have. It’s all because of a young, 25-ye-
ar-old Parisian girl called Jeanne Damas: blogger, actress and “it” girl. Not 
just loved by millennials, she’s brought back the messy fringe in a minimal 

chic style.

Style icon JEANNE DAMAS 
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H A I R
T R E
N D S

2 0 1 8  •  2 0 1 9

A 
few years ago, make-up 
artists were the stars 
behind the scenes of fa-
shion shows. In recent 
years, things have chan-

ged radically. The attention paid 
to hairstyling on the catwalks has 
risen and risen. It’s become a real 
competition between the designers 
as to whose are the best hairstyles, 
chosen from the representatives of 
the biggest hairstyling brands: the 

results are clear for all to see. The 
age of prim and proper tied up hair 
that was meant to leave the focus on 
the clothes is over. Now, it’s the total 
look that wins out: fashion weeks set 
trends in the hairstyling world too. 
Some designers, like Alexander Mc-
Queen, chose long plaits that fall all 
the way down the back. 
But the magic word for this season is 
texture: designers have literally gone 
mad for waves, crimping and more 

exaggerated curls, even at the cost 
of shifting the attention from their 
clothes. There was hardly any strai-
ght hair on show. 
The wet look is catching on more 
and more, a mermaid look perfect 
for those who want to poke fun at 
the cold season… the intricate hair-
styles at the Mario Dice show were 
truly beautiful. 
Short cuts, with and without a fringe, 
were everywhere. 

Max Mara Louis Vuitton Alberto
Zambelli



WAVY 
DON’T CALL THEM WAVES, 
THEY’RE MORE THAN THAT. 
THE WINTER CATWALKS 
UNVEILED A NEW TAKE 
ON TEXTURE, FULL-BODIED 
AND SEDUCTIVE.
HAIR TAKES 
UNEXPECTED TURNS.

Sometimes it’s retro with defined, pronounced waves, almost mimicking the 
1940s. More often than not the urban style dominates, even verging on ca-
sual, with soft and decidedly natural effects. But you can push it even further, 
with the voluminous and dramatic crimped look.

2120 Medavita Magazine
Carlisle

Balmain

Off White

Jil Sander

Eudon Choi

Plaits
Many stylists have opted for them. 
Plaits are all the rage, not just with 
casual or sporty clothes, but with 
more elegant, smarter garments. 
Alexander McQueen rewrites the 
rulebook.

Alexander 
Mcqueen

Frankie
Morello

Alberto
Zambelli

Sonia Rykiel



Fringe
It’s a trend that has stuck around season after se-
ason. The fringe is still the star of the show. Full, 
geometrical, short or messy: it gives that cheeky, 
schoolgirl look that no woman can resist.

Louis
Vuitton

Frankie
Morello

Calcaterra Roberto 
Cavalli

Mario Dice Iceberg Ujoh

Ujoh

Vivetta
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Wet
GORGEOUS FLOWING HAIR IS 
ALWAYS A WINNER AND THE 
WET LOOK ONLY ENHANCES ITS 
BEAUTY AND SHINE. 
The catwalks have gone for it bigtime this winter. The golden rule is to always 
use the right styling products, so you can follow the trend but still have lovely 
healthy hair.

BLOW UP
VOLUME MAGNIFIER

SPRAY

Medium hold volumizing 
spray that gives body to 
the fibre and volume to 
the roots. Lifts the roots, 
giving the hair natural 
volume, making styling 
easier and ensuring a 
longer-lasting look. Ideal 
for fine hair and messy 
looks. Contains Vitamin 
E, Neem and Acai oils

MEDAVITA MAG RECOMMENDS

150ml  

3
PACK HOLD

medium



Israeli actress and model Gal Gadot, the star of “Wonder Woman”, is the poster 
girl for red lipstick. Her flame red lips express feminine passion and courage. This 
winter, the more assertive amongst us will take their inspiration from her aggres-

sive looks.

Style icon GAL GADOT 

Daizy ShelyRalph n Russo

Annakiki
Huishan 
Zhang

Frankie
Morello

Antonio Marras
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MAKE
UP

AFTER MANY 
YEARS OF 
SMOKEY 
EYES 
DOMINATING 
IN ALL SHADES 
OF GREY 
AND BLACK, 
COLOURS 
ARE BACK. 

Y es, it’s winter, tradi-
tionally the season of 
neutral colours, but 
that doesn’t matter. 
Splashes of colour on 

the eyes are an absolute must, drawn 
with bold strokes using thick creamy 
eyeshadows or soft eye pencils. The 
possibilities are endless: pink, red, 
light blue, green, purple. Everything 
goes - the more elegant and restrai-
ned matte effect or the more “out 
there” ultra-colourful wet look. 
There’s even room for golden glitter, 
used as a highlighter or to create bri-
ght spots around the eyes.
Lips also play a key part. New lipsti-
ck interpretations could be spotted 
backstage at the runway shows: yel-
low, blue... to match the clothes. But 
flame red is still the star of the show. 
The intentionally smudged effect is 
another on-trend look for lipstick. 

Effetto
sbavato!!

Luscious 
lips
Red? Why not yellow, blue, even 
two-tone…? Choose the colour of 
your lipstick to match your outfit.



Felines
The cat eye look, lengthening the 
eye upwards, isn’t the prerogative of 
black eyeliner, it can also be achie-
ved using thick and creamy eyesha-
dows of all colours. 

IT CREATES A 
STRONG, EVEN 
SLIGHTLY 
AGGRESSIVE, 
EFFECT

Subtle
A blue eye pencil, a white highlighter, a touch of 
bronze: use colour, but in moderation. You can 
have fun with make-up without going too far...

Chanel

Marta 
Jakubowski

Naeem KhanRoberto
Cavalli

Ultrachic

Naeem
Khan

Antonio
Marras

Elie
Saab
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Blue eye pencil

MEDAVITA MAG RECOMMENDS

Soothing shampoo pH 5.5
VELOUR

The soothing properties of Lavender and 
Wheat germ proteins act gently on the 
scalp, calming irritation, creating a sensa-
tion of immediate relief and leaving hair 
soft, shiny and tangle-free. Enriched with 
Allantoin with outstanding regenerating 
properties of epidermis cells. Enriched with 
Lotion Concentrée Naturalis Essentiae acti-
ve ingredients pool

SPECIFIC 
PURPOSE:

Calming 
and soothing 
treatment

BENEFIT:

Soothing 
dermo-purifying 
shampoo for 
frequent use

INDICATIONS:

Sensitive and 
irritated scalp



Moschino

T he sun is bursting into 
the cold season. Winter 
may be here, but hair 
colours are just as warm 
and comforting as ever. 

COPPER 
IS THE “IN” 
COLOUR 
FOR FALL: 
A DEEP, SOLID, 
BOLD COPPER. 
IT WAS A 
SMASH HIT 
ON THE 
CATWALKS 
FOR ALL THE 
DESIGNERS. 
MODELS 
DISCOVERED 
THAT THIS 
INTENSE 
COLOUR 
REALLY 
DOES SUIT 
EVERYONE.
 
Even Emporio Armani, one of the 
most reluctant to try new things, 
sent a handful of girls out onto the 
catwalk with copper-tinged, almost 
orange hair. An explosion of colour. 
Blonde stands the test of time. But 
it’s not the same old blonde. This 
version appears to have captured the 
rays of the summer sun; it’s never 
been so proudly golden. Some desi-
gners had fun dyeing their models’ 
hair a mellow golden yellow… like a 
shining jewel. 
More rebellious and daring cha-
racters will go for cooler tones: whi-
te, grey, ice blonde, deep blue. Me-
anwhile, it looks like lavender blue 
is definitively out.

The American actress from the musical film “La La 
Land” has always been a faithful follower of cop-
per. Her natural hair colour is blonde, but it’s those 

deep copper tones and waves that have contributed to 
her success. Emma is a big fan of warm and vibrant co-
lours: she’s rarely photographed without a slick of bright 
red lipstick.

Style icon 
EMMA STONE 

Molly 
Goddard

Etro

All Comes 
From Nothing

Emporio
Armani

Copper
There’ve never been so many models 
on the runways with copper-colou-
red hair. This warm and bold colour 
has spread to the runways of Milan, 
London, Paris and New York. 

IT’S COPPER 
MANIA!

MEDAVITA MAG 
RECOMMENDS

CHOICE COLOR 
NON COLOR
SHADE 9.49
The new glam 
colour of the 
season. 
Very light blonde 
copper pearl with 
rose-coloured 
tones.
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Miu Miu

Philipp
Plein

Fashion Hong
Kong Heaven Please

Alberto
Zambelli Marni

Balmain

Jonathan
Simkhai

Fendi

Choice
Mask

Moisturising shine mask that revives co-
lour, intensifying natural reflects and nou-
rishing hair in a single treatment. With 
Amino Concentré, Bilberry seed oil and  
Coconut oil. Ammonia Free.

AVAILABLE 
IN 9 SHADES:

red copper dorato caramelclear

cool brown silver beige aubergine

MEDAVITA MAG RECOMMENDS

Instant 
colour
that nourishes and 
conditions the hair 
fibre

Brightness
and softness

Shiny reflects
and vibrant colour 

Instant

combability
Maximum
respect of the hair 
fibre

Medavita Magazine 3130

Sunny
Blonde blends with gold. Yellow and 
gold flecks give a touch of sparkle to 
women’s best-loved colour: a retro 
flavour that takes us back to the 60s 
and 70s.

Freeze
THERE’S ALWAYS 
SOMEONE WHO 
GOES AGAINST THE 
GRAIN. 
And so in the fall-winter 2018-2019 season, with its 
palette of warm colours, the rebels show off their white, 
grey and blue hair. 
Will they end up setting a trend?

A RETRO 
FLAVOUR 
THAT TAKES 
US BACK TO 
THE 60S AND 
70S. 



www.medavita.it •  • 

THE NEW HIGH 
INTENSITY TREATMENT

for the instant repair of damaged hair

A complete treatment:

• INTENSE AND IMMEDIATE
• INSTANT HAIR FIBRE REGENERATOR

• REGENERATED, SOFT, SHINY 
AND STRONG HAIR



MEDAVITA LAUNCHES 
THE NEW EXCLUSIVE LINE

THE NEW HIGH INTENSITY
TREATMENT

for the instant repair 
of damaged hair

A COMPLETE 
• INTENSE AND INSTANT •

TREATMENT 
which revitalises and restore hair’s 

natural strength, acting like an instant 
hair fibre regenerator.

THE NEED
All hair, especially treated hair, has 
basic needs – to hydrate deep down, 
fill porosity, seal the cuticles and re-
pair the surface of the shaft.

THE ANSWER
The new Prodige range guarantees 
instantly visible results, with natu-
re and cosmetic science working in 
perfect synergy to deliver hair care 
of the very highest standards. 
Prodige restores unbeatable beauty 
to hair in just 4 weeks.

THE RESULT
IS 
REGENERATED,
SOFT, SHINY 
AND 
STRONG HAIR

by our editorial staff
• • •

Style

1. HAIR 
DETOXIFYING 

MUD

2. RESTORING 
SHAMPOO 

Hair mud that remineralises and 
detoxes the fibre.

Removes all impurities from hair 
stressed by environmental and 
chemical pollutants, as well as 
residues of styling and finishing 
products. It leaves hair perfectly 
clean and hydrated, thanks to 

the remineralising action of the 
green micronised Clay and the 

nourishing properties of the 
Sesame oil.

Shampoo that fortifies and 
revitalises the hair fibre. 
Gently cleanses while it 

intensely nourishes and repairs 
the structure of stressed hair, 

restoring its natural strength and 
shine.

HAIR REGENERATION SYSTEM: 

 suitable for all levels of damage to 
 the structure

  which acts selectively according to 
 the degree of damage to the fibre

1

2

Salon Intensity Treatment
5 STEPS

PROTOCOL

A high intensity, low frequency repair protocol that 
begins in the salon and continues at home.
The treatment protocol is customised in the salon 
to the condition of the hair, then continued as 
maintenance treatment at HOME FOR 4 WEEKS.

2
1
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AN
EXCLUSIVE

COMPLEX
CONTAINING:

IN
PERFECT
SYNERGY

WITH:

LIFESAVER 
LIPOSOME 
with 3 
branched-chain 
amino acids 
(leucine, 
isoleucine, valine), 
creatine and 
hydrolysed spelt 
proteins, which 
nourishes the 
protein structure 
of hair. 
The liposome 
helps carry the 
molecules to the 
hair fibre where 
they work to 
regenerate the 
shaft deep down, 
for hair that is 
instantly stronger 
and softer for 
longer. 

TAURINE 
restores strength 
and vitality to 
hair. It fights free 
radicals, slowing 
down the ageing 
process. 

CERAMIDE 
hydrates and 
gives more body, 
strength and 
vitality to hair.

VITAMIN 
B5 
hydrates the hair 
fibre deep down, 
giving it body and 
structure.

SESAME
OIL 
with its nourishing, 
hydrating and 
lightening 
properties.

MINERALS
(COPPER,
IRON,
SILICON,
ZINC,
MAGNE-
SIUM) 
give hair the 
nourishment 
it needs, leaving 

it healthy, shiny 
and full-bodied. 

CASHMERE
PROTEINS 
protect, restruc-
ture and prevent 
breakage 
and split ends.

37
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3

4

4. SEALING 
PROTEIN BUTTER

STEP 2

3. ULTIMATE
DEEP RECOVERING 

MASK

Protein butter that seals the hair 
fibre. Seals the cuticle, anchoring 
the active ingredients of PRODIGE 
Fortifying protein cream to the hair 

fibre, nourishing the protein structure 
of hair and regenerating the shaft 

deep down for instantly stronger and 
softer hair.

Sublime mask that restructures the hair 
fibre deep down. 

Seals the cuticle, anchoring the active 
ingredients of PRODIGE Instant magnifying 

serum to the hair fibre, nourishing the 
protein structure of hair and regenerating 
the shaft deep down for instantly stronger 

and softer hair. 

1. REVIVIFYING 
SHAMPOO

Shampoo that regenerates and 
makes the hair fibre ultra-silky.
Gently cleanses while it intensely 

nourishes and repairs the structure 
of stressed hair, restoring its natural 

strength and shine. 

4. INSTANT 
REPAIR HAIR 
PERFECTOR

Leave-in perfector that instantly 
restructures the hair fibre. 

Instant hair fibre perfector which seals 
the cuticles, making hair soft and silky. 

It prevents breakage and split ends. For 
nourished, instantly shiny hair. 

■

2. INSTANT 
MAGNIFYING 

SERUM

Serum that instantly restructures
the hair fibre. 

This active concentrate of amino 
acids and minerals nourishes 

the protein structure of hair and 
regenerates the shaft deep down for 

instantly stronger and softer hair. 

5. REJUVENATING 
LOTION

Anti-age lotion that strengthens the 
hair fibre. 

For instantly strong, shiny, soft and 
nourished hair. Gives body to the hair 
fibre and revitalises brittle, stressed, 
dull and impoverished hair thanks to 

its intense cosmetic action. 

3. FORTIFYING 
PROTEIN CREAM 

STEP 1

Protein cream that fortifies the hair 
fibre. This active concentrate of 

amino acids nourishes the protein 
structure of hair and regenerates the 

shaft deep down for instantly stronger 
and softer hair.

4 5

1

2

Salon Intensity Treatment

Home Intensity Care
4 STEPS

PROTOCOL

3
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Be yourself.
BE YOUR IDOL

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial



Elegant, exquisite, refined and 

sophisticated: the mood of the 

fall-winter 2018-19 season fe-

atures a timeless style, impec-

cable in its details and love for 

textures, shapes and colours 

that are never left to chance.

 —  F A L L  W I N T E R  2 0 1 8  •  1 9  —
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E L E G A N C E  I S  T H E  O N L Y  B E A U T Y 

T H A T  N E V E R  F A D E S .

 —  A U D R E Y  H E P B U R N  — 
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E L E G A N C E

I S  W H E N  T H E

I N S I D E  I S  A S

B E A U T I F U L  A S

T H E  O U T S I D E

 —  C O C O  C H A N E L  — 
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 —  F A L L  W I N T E R  2 0 1 8  •  1 9  —
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E L E G A N C E

I S  N O T  S T A N D I N G 

O U T ,  B U T  B E I N G 

R E M E M B E R E D

 —  G I O R G I O  A R M A N I  — 
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E L E G A N C E 

I S  T H E 

B A L A N C E 

B E T W E E N 

P R O P O R T I O N S , 

E M O T I O N 

A N D 

S U R P R I S E .

 —  V A L E N T I N O  — 

5554 Medavita Magazine



56 57Medavita Magazine



T H E  M O S T 

B E A U T I F U L  M A K E U P 

O F  A  W O M A N  I S  P A S S I O N . 

B U T  C O S M E T I C S 

A R E  E A S I E R  T O  B U Y

 —  Y V E S  S A I N T - L A U R E N T  — 
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SO NATURAL
IT LOOKS LIKE 
YOUR OWN!
100% white hair coverage, 
maximum brilliance 
and authentic reflexes.

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial

COSÌ NATURALE 
CHE SEMBRA
IL TUO!
Copertura 100% dei capelli 
bianchi, massima luminosità
e riflessi autentici.

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial
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by Bea Beleza Poland
• • •

Trends from Europe

T
he strength of the Meda-
vita brand lies in its com-
mitment to the highest 
quality products and its 
loyalty to nature. Meda-

vita approaches the selection of its 
partners in the same way it selects its 
ingredients – with the utmost atten-
tion to detail. This is not surprising, 
since its business partners are the 
showcase of the brand and, thanks to 
them, the group of Medavita enthu-
siasts is constantly growing.
In 2014, Bea Beleza became a Me-
davita business partner and the sole 
distributor of the brand on the Po-
lish market. One of the factors that 
influenced the partnership was the 
similar values   of both companies. 
Bea Beleza, like Medavita, is a family 
company. It was founded in 2007 in 
Poznań by three brothers and has 
undergone a huge transformation, 
becoming a market leader in the 
distribution of cosmetics in Poland. 
This success would not be possible 
without the involvement and sup-
port of many people. Therefore, to 
this day, Bea Beleza focuses on rela-
tionships and atmospheres that con-
tribute to the efficiency and rapid 
development of the company. 

MEDAVITA 
IN POLAND
THE MEDAVITA 
BRAND IS ALREADY 
AVAILABLE
IN MORE THAN

40 COUNTRIES
AROUND THE 
WORLD AND BEA 
BELEZA
IS ONE OF ITS KEY 
DISTRIBUTORS. 

The Medavita brand is already avai-
lable in more than 40 countries 
around the world and Bea Beleza 
is one of its key distributors. Over 
the four years since it was first in-
troduced on the Polish market, 
Medavita has grown from an unk-
nown brand to a valued producer 
of luxury professional hair products 
and its position there is growing ste-
adily. Publications about Medavita 
products appear on the pages of the 
most widely read magazines and 
many well-known Polish bloggers 
speak highly of the quality of its 
products. When it comes to benefi-
ts for its partner salons, numerous 
events are held every year, inclu-
ding hairdressing shows, galas and 
trade fairs, as well as national and 
foreign trainings with world-renow-
ned hairdressers.
As the exclusive distributor of Me-
davita products in Poland, Bea 
Beleza is extremely proud of its 
clients: a group of conscious hair-
dressers for whom the highest qua-
lity, effectiveness and naturalness of 
its products is key. Their philosophy 
is self-improvement and develop-
ment because they know that it is 
the only way to success. They are 
hairdressers who create the brand.

B E A  B E L E Z A
M E D AV I T A  PA R T N E R  I N  P O L A N D
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MEDAVITA 
PARTNER SALONS 
IN POLAND
We are pleased to present some of 
the hair salons, selected from the 
many in the country, that have be-
come the showcase of the Medavita 
brand in Poland.

HAIR CARE SALON
ANITA SZWARC, 

KOŚCIAN

Anita Szwarc - the owner and main 
hairdresser of the Hair Care Salon 
- is first of all a great person. She 
often encounters scalp diseases in 
her everyday work. Her own expe-
rience has taught her how much di-
scomfort this can cause, so she de-
cided to go that extra mile to help 
her customers. She tested many 
brands of hair products in search of 
a remedy for the most bothersome 
problems, unfortunately without 
success until one day a Bea Beleza 
representative landed on the door-
step of the Hair Care Salon. Since 
then, Medavita has been a perma-
nent fixture in Anita’s Salon and on 
the shelves of her demanding custo-
mers.

HAIRDRESSING STUDIO
AGNIESZKA 

HOFFMAN, KOSTRZYN

Agnieszka’s customers appreciate 
her for her personal approach and 
her ability to listen to their needs. 
Thanks to her long experience with 
Medavita products, Agnieszka gua-
rantees top-quality services. After 
visiting the Hairdressing Studio 
in Kostrzyn, satisfied clients enjoy 
exceptional soft and nourished 
hair, as well as vibrant, brilliant 
colours.

OBSESSION 
HAIRDRESSING SALON
PAULINA KOMAR, 

POLICE
Paulina is a hairdressing enthusiast. 
She knows that well-cared for hair 
and a healthy scalp are the secret 
to a beautiful hairstyle. She loves 
Medavita products with all her he-
art for their gentleness and efficacy. 
Thanks to the wide range of colours 
in the Medavita palette, she can 
give free rein to her creativity and 
experiment to achieve ultra-natural 
effects.

HAIRDRESSING SALON
SEBASTIAN 

NOWACKI, POZNAŃ
Sebastian Nowacki is an aesthete 
who not only cares about his cu-
stomers but the place where he re-
ceives them. His exceptional salon 
in Wroniecka Street is an oasis of 
peace, appointed in a classic style 
with fresh flowers on the table and 
elegant Medavita products on the 
shelves.

HAIRDRESSING SALON
KJR ATELIER, 
CHODZIEŻ

The opening of her own hair-
dressing salon was a dream come 
true for Karolina Jagiełło - Regini. 
Every detail - from the colour of 
the walls to the equipment, de-
corations and product selection 
- was carefully thought out. Me-
davita products fit perfectly into 
Agnieszka's vision. Thanks to this 
Italian brand, the KJR Atelier has 
become a centre of relaxation and 
beauty, where customers feel truly 
pampered.

ROBERT PALMA

The right man in the right place. 
He has been involved in hairdres-
sing for 18 years. Robert regularly 
takes part in trainings – both in Po-
land and abroad. He works in his 
own hairdressing salon in Szczecin 
on a daily basis. Newspapers and 
television invite him to make me-
tamorphoses and take part in photo 
shoots all over Europe. Robert is a 
man with a passion, he has the right 
approach to customers and a great 
sense of humour.

MACIEJ FABJAŃSKI

Maciej is passionate about hairdres-
sing and self-improvement, con-
stantly striving for perfection. He is 
the youngest trainer of the Medavi-
ta Polska team. Maciej has been a 
hairdresser since 2009 and has run 
his own studio for four years. Hair-
dressing is not just a profession for 
him, it is a way of life.
To keep him at the top of his game, 
Maciej attends prestigious trainings 
all over the world. He also follows 
the latest hairdressing trends and is 
constantly on the lookout for new 
inspiration. Maciej values natural 
style, aesthetic finish and pragma-
tism in his work.

ŻANETA WASZAK

Z
.
aneta Waszak hairdresser and 

stylist. She has been in the profession 
for 21 years and has run her own 
company in Kaliszsince 2005.
For Z

.
aneta, hairdressing means con-

tinuous growth and unlimited styling 
and image creation possibilities.
She loves her first contact with her 
customers – getting to know their 
characters by reading their body lan-
guage and determining their kind of 
beauty - everything you need to be a 
professional. By nature she is an ae-
sthetist, looking for beauty in people, 
surroundings and objects.
She is interested in fashion and de-
sign and her hobbies include desi-
gning furniture and useful objects.

One of the pillars of the success of the Medavita brand in 
Poland is a team of three remarkable hairdressers who 
together form the Medavita Art Team. Thanks to their 
talent, commitment to seminars, training sessions and 
demonstrations, dozens of new customers are introduced 
to Medavita products every year. The trio infects everyo-

ne and everything with optimism, enthusiasm and their 
love for this Italian brand. 
The Medavita Polska Art Team is often invited to parti-
cipate in international hairdressing shows organised by 
Medavita.
Learn more about the Polska Art Team:

MEDAVITA POLSKA ART TEAM

HAIRDRESSING SALON
AGNIESZKA OZIMEK,

ŚRODA ŚLĄSKA

“A hairdresser who loves the pro-
ducts he works with becomes their 
best ambassador” Agnieszka is such 
a hairdresser. Since she started 
working with Medavita, her sche-

dule is full. Customers come back 
because they know they can count 
on professional service, top-class 
hair care and breath-taking colou-
ring.
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MEDAVITA MAG RECOMMENDS

Choice
Color

Choice color. Delicate demi permanent 
hair coloring cream. With Bilberry and 
Black caraway seed oils Ammonia Free • 
PPD Free.

Covers 
grey hair

Highlights 
natural hair

Lightens 
natural 
hair by 1 or 2 tones

Enlivens 
colour with an 

intense reflex

Tones up

HAIRDRESSING
IN POLAND
Hairdressing in Poland is of a very high 
standard. International championships 
feature many Polish hairdressers: one 
example is the Matraccy brothers, a wor-
ld-famous duo. The elder of the brothers 
– Andrzej - is a four-time world cham-
pion in hairdressing, a four-time Euro-
pean champion and three-time Polish 
champion. The younger brother – Paweł 
- is the second trainer of the National 
Polish Hairdressing Team, a two-time 
world champion, European champion 
and Polish champion. Young hairdres-
sers also demonstrate their artistry in the 
international arena. During the World 
Championships in Paris, Tomasz Drab 
from Kańmierz won the silver medal. 
The Polish team came third out of forty 
countries.

IN CONCLUSION…

BEA BELEZA HAS 
WORKED WITH THE 

MEDAVITA BRAND FOR 
FOUR YEARS. THEY

HAVE ENJOYED MANY 
GREAT MOMENTS IN

THESE YEARS. HOWEVER, 
THIS IS JUST THE

BEGINNING OF OUR 
JOURNEY. THE MOST

IMPORTANT THING IS TO 
FIND A RELIABLE

PARTNER IN BUSINESS 
AND WE CAN SAY

WITH CONFIDENCE THAT 
BEA BELEZA AND
MEDAVITA ARE A 

PERFECT MATCH.
   ■

www.medavita.it •  • 
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Crisp lines and impeccable cuts for a faultless 

look: the Posh man stands out for his innate 

good taste, a real gentleman. 

7170 Medavita Magazine



72 Medavita Magazine

LOTION 
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CUTIS PURA
SCALP&SKIN 
EXFOLIATING
CLAY-SCRUB

AND THE 
MALE ANTI-HAIR 
LOSS TREATING 
SHAMPOO
FOR FREE

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial



by Silvia Rigamonti 
Executive Coach & Soft Skills

Specialist PWN Milan Board Member & Mentoring 
Program co-Director

• • •

Women Networking

I 
bought Susan Cain’s book back 
in 2012 as soon as it came out, 
attracted by the cover and title 
which were both so essential 
yet, at the same time, so loaded 

with meaning for me. The thing that 
struck me most was the subtitle “… in 
a world that can’t stop talking” whe-
re talking – for me – also included 
all image-based communication. At 
the time, the phenomenon of social 
media, which was destined to invade 
people’s public and private lives 24/7, 
had not really taken off.
The book is a celebration of being 
yourself, of expressing your talents 
and, in particular, of the possibility 
and desire to relate to yourself and 
others in your own unique way. In-

troverts make up one third of the po-
pulation: not to be confused with shy 
people, they are afraid of how they 
are judged socially and have their 
own way of responding to internal 
and external stimuli. 
Introverts often keep their distance 
when observing the world around 
them: we can safely say that introverts 
and extroverts need 
different levels of 
stimulation to “fun-
ction” to the best of 
their abilities. 
Introverts need 
their own spa-
ce and time, they 
love solitude as 
it allows them to 

reflect, express their creativity and 
exercise their leadership… yes, that’s 
right: introverts can be excellent lea-
ders. They have what is called “soft 
power”: aggressive power can crush 
you, soft power can win you round. 
Introverts have excellent listening 
skills; people led by an introvert are 
given more space to express their 

talents and ideas 
without the risk of 
having their crea-
tive wings clipped 
by extrovert leaders 
who ‘dictate all the 
rules’.
Introverts are hi-
ghly sensitive, they 
notice subtleties 

“SOFT POWER”: 
AGGRESSIVE 
POWER CAN 
CRUSH YOU, 
SOFT POWER 
CAN WIN YOU 

ROUND
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ETOILAGE
W H A T  W O M E N  W A N T
SHINY, PROTECTED HAIR IN HALF THE TIME

www.medavita.it •  •  @medavitaofficial

and for this reason they – a lot more 
than extroverts – need to isolate 
themselves to avoid being bombarded 
by stimuli which they perceive with 
greater intensity. Unfortunately, to-
day’s work and school environments 
are geared more to the needs of ex-
troverts who seek constant, repeated 
and intense stimuli, and this can be 
an obstacle to introverts realising 
their talents; on the other hand, rese-
arch shows that introverts obtain bet-
ter academic results, have a deeper 
understanding of many issues … and 
are more reliable. 
Life in the 21st century – more than 
ever – needs to strike a balance 
between introverts and extroverts: 
the development of artificial intelli-
gence will favour jobs where human 
intelligence is the underlying value. 
In the not-so-distant future, in order 
to compete in the digital-oriented 
workplace, having a highly developed 
critical mind and being able to tackle 
and solve complex problems inter-
connected with different spheres of 
knowledge will be crucial. It will be 
essential to understand the extrover-
ts’ “what is” approach and combine 
it with the introverts’ “what may be” 
approach. 
The secret is to find the right balance 
between action and reflection. An ap-
proach that embraces different ways 

of seeing, perceiving, living, facing 
the reality of what we have around 
us, will enable each of us to realise 
our potential. 
If your son, daughter, partner or 
friend shows signs of introversion, be 
happy: it could be stimulating, they 
could help you see the world from a 
different perspective and give you the 
chance to notice unexpected subtle-
ties. You will realise they are highly 
sensitive, they have acute powers 
of observation while feel uneasy at 
being watched, they are very creative 
and intuitive (at times even irratio-
nal), they have a knack of processing 
information they gather from their 
surroundings in a profound and hi-
ghly organised way, noticing details 
that most people miss, they have 
a great ability to focus and at times 
show great empathy. 
If you are extrovert, respect an in-
trovert’s pace without rushing them: 
they will amaze you.
I’d just like to add that being an intro-
vert does not mean you are asocial. I 
often find myself saying “I’m sociable 
but introvert” which quite simply me-
ans that at times – in some situations 
and for certain activities – I need so-
litude and inspiration to contemplate 
a stimulus in order to give it my best 
shot. When sensitive, introvert people 
are in an environment that encoura-
ges them to be themselves, they laugh 
and joke like everyone else.

HAPPY READING 
AND LONG LIVE 
THE LUXURY 
OF BEING 
YOURSELF. 

■

A MANIFEST FOR INTROVERTS 
(BY SUSAN CAIN):

1. There’s a word for “people 
who are in their heads too 

much”: thinkers

2. Our culture rightly admires 
risk-takers, but we need our 

“heed-takers” more than ever

3. Solitude is a catalyst for 
innovation

4. Texting is popular because in 
an overly extroverted society, 

everyone craves asynchronous, 
non-F2F communication 

5. If your child prefers to work 
autonomously and socialize 
one-on-one, there’s nothing 

wrong with her; she just happens 
not to fit the model

6. The next generation of quiet 
kids can and should be raised to 

know their own strengths

7. Sometimes it helps to be 
a pretend-extrovert. There’s 
always time to be quiet later

8. But in the long run, staying 
true to your temperament is key 

to finding work you love and 
work that matters

9. Everyone shines, given the 
right lighting. For some, it’s a 

Broadway spotlight, for others, a 
lamplit desk 

10. One genuine new 
relationship is worth a fistful of 

business cards 

11. It’s OK to cross the street to 
avoid making small talk 

12. “Quiet leadership” is not an 
oxymoron

13. The universal longing for 
heaven is not about immortality 
so much as the wish for a world 
in which everyone is always kind

14. If the task of the first half of 
life is to put yourself out there, 
the task of the second half is 

to make sense of where you’ve 
been 

15. Love is essential; 
gregariousness is optional

16. ‘In a gentle way, you can 
shake the world’ (Gandhi)
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M
eammaFit is based on 
exercising with 
your stroller, a 
popular activity in 
the United States whi-

ch crossed the pond a couple of years 
ago thanks to sports instructors Elai-

ne Barbosa and Monica Taran-
to, two fitness professionals who, 
upon becoming mums, realised there 
was a huge demand for postpartum 
courses but an almost total lack of 
them. New mums can find it difficult 
to combine exercising after giving 

birth with managing their baby: to 
solve this problem, two sports pro-
fessionals and mums came up with 
the idea of MammaFit, a fitness 
programme that helps new mums get 
back into shape while enjoying the 
company of their children.

by Elaine Barbosa and Monica Taranto
Fitness instructors and founders of MammaFit
• • •

MammaFit MammaFit’s mission is to provide an 
innovative fitness programme that 
gives mums the chance to follow 
muscle toning lessons with 
their baby - in their stroller, sling 
or pram - with other new mums in 
the open air: a healthy and fun al-
ternative to exhausting and often 
boring gym sessions. The program-
me provides invaluable support for 
mums in the delicate postpartum 
period, creating spaces and recrea-
tional sports activities for mums and 
kids, especially 0-3 years of age. 
MammaFit organises tons of activi-
ties: first and foremost are its out-
door exercise classes, normally 
held in parks and open spaces, which 
consist of a series of leg, arm, abdo-
minal and stretching exercises which 
use the baby’s stroller as part of the 
workout.
MammaFit is for all mums who have 
given birth at least six weeks be-
fore, who want to get back in shape 
and meet other mums.
There are many benefits:
 » improved blood circulation,
 » increased body awareness,
 » reduced stress,
 » weight control.

Lessons usually last one hour and 
are scheduled two or three times 
a week.

We spoke to Elaine Barbosa 
about how MammaFit started and its 
success: 

1
Elaine, how did the idea of Mamma-
Fit come about?

E: It came from our own personal 
experience. We both worked in fit-
ness and, after becoming mums, we 
wanted to take up sport again, be 
fit and healthy and get back to our 
pre-pregnancy shape. So you won-
der: “How can I exercise now I’ve 
got a baby to look after 24 hours a 
day?” So we tried exercising with 
our little ones and we discovered a 

whole new world… it was as if squa-
ts and lunges had been invented to 
get our babies off to sleep in their 
prams, it worked like magic… As we 
did exercises for our legs and glutes, 
we pushed our prams backwards and 
forwards, rocking our babies to sleep. 
As they slept, we got back in shape! 
Working out with our little ones was 
such an easy and fantastic experien-
ce, we immediately decided to come 
up with a complete training schedule 

and share our experience with other 
mums in Italy. In February 2010 
the MammaFit association using the 
MammaFit method was officially 
established.

2
What does MammaFit offer that 
other postpartum get fit programmes 
don’t?

E: Postpartum exercises have always 
been around, but I personally found 
them a bit boring and you couldn’t 
do them with your baby. The Mam-
maFit method is a combination of 
a traditional workout, like those 
they offer at the gym, with exerci-
ses specially targeted for “mummy 
muscles”. We took our fitness expe-
rience and expertise and combined 
it with the knowledge of professional 
midwives, osteopaths and physiothe-
rapists to help mums get back in 
shape, taking into account the phy-
siology of their bodies after the bir-
th and the psychological aspects as 
well. For instance, one exercise you 
really should avoid in the first cou-
ple of months after giving birth is the 
classic abdominal crunch. Instead of 
rebuilding your abdominals, it could 
actually have the opposite effect, 

MAMMAFIT’S 
MISSION IS TO 
PROVIDE AN 
INNOVATIVE 
FITNESS 
PROGRAMME 
THAT GIVES MUMS 
THE CHANCE TO 
FOLLOW MUSCLE 
TONING LESSONS 
WITH THEIR 
BABY - IN THEIR 
STROLLER, SLING 
OR PRAM - WITH 
OTHER NEW MUMS 
IN THE OPEN AIR: A 
HEALTHY AND FUN 
ALTERNATIVE TO 
EXHAUSTING AND 
OFTEN BORING 
GYM SESSIONS

MammaFit:

with their strollers
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depending on the condition of your 
muscles. Crunches could also have a 
negative effect on your pelvic floor 
muscles.  MammaFit instructors at-
tend our training courses and know 
which exercises to suggest and which 
to avoid, they help mums get back in 
shape taking into consideration the 
changes their bodies underwent du-
ring pregnancy.

3
Could you say MammaFit was also 
socially useful? It’s a network, a com-
munity… it helps dispel the small 
but great fears of new mums… 
Do you agree?

E: Yes, one of the main things about 
a MammaFit course is meeting and 
being with others. Coming to one of 
our courses is a great opportunity to 
meet other mums and children of 
different ages. There is an incredi-
ble exchange of experiences and the 
most talked-about subjects are brea-
stfeeding, sleeping, feeding, wee and 
pooh :-). We’ve had some amazing 
feedback from mums who have be-
come great friends and, for the past 
couple of years, speak practically 
every day. Another important aspect 
is that endorphins are released du-
ring physical exercise, so mums 

immediately feel more relaxed and 
happier. We honestly believe that “a 
happy mum is a better mum”. 

4
Describe the typical mum who signs 
up to your courses.

E: She’s open-minded, she knows 
that despite the demands on her 
time, taking care of her physical and 
psychological wellbeing will help her 
look after her family better. She’s a 
mum who loves being with others 
and exchanging opinions. She ob-
viously enjoys exercising and feeling 
in shape.

5
Do you organise other activities, 
apart from your fitness courses?

E: Yes, we organise training courses 
for fitness professionals who want to 
work with new mums. We also run  
our MammaFit Village in Riccione in 
June and at the end of August, and 
our Ski Village in February. Our ho-
lidays are designed for mums from 
all over Italy with children aged 
0-14. Around one hundred mums 
come on our holidays every year. 
The most popular event is the Village 
in Riccione, where the hotel Milano 
Helvetia provides a range of services 
which are really useful for mums on 
holiday and are all included in the 
price. We have strollers if you don’t 
fancy bringing yours from home, a 
laundry for babies, beach towels and 
a babysitting service.

6
What does the future hold for Mam-
maFit?

E: We are planning new fitness pro-
grammes for mums after they have 
gone back to work. We have already 

written a book “In Forma Dopo il 
Parto” and produced a DVD “Mam-
maFit - Ginnastica col Passeggino”. 
We are going to produce more mate-
rial and take MammaFit abroad.

7
What’s the best feedback you have 
received from a mum?

E: We receive feedback from all over 
Italy on a regular basis. Every sin-
gle one is extremely important for 
us and we are delighted to receive 
them. Here are a couple of examples:
 “I hardly ever do any sport but I 
though this course was brilliant. After 
you have given birth, you feel guilty 
about leaving your baby with some-
one else, or maybe you haven’t got 
anyone to leave them with, but you 
really need to get out in the fresh air 
and exercise. It’s also useful because 
it tires you out! Plus, you get a chan-
ce to chat, I really enjoyed it and I 
would recommend it to new mums!”

“MammaFit was a wonderful expe-
rience and I would recommend it to 
all new mums! It’s a fun way of kee-
ping in shape and relieving any mu-
scular pain you have due to your pre-
gnancy and looking after your baby, 
but most of all it’s a chance to make 
friends and share the magic and wor-
ries of becoming a mother with other 
mums. Being outdoors also works 
wonders for your mood.”

“A big thank you to everyone from 
me too, have a great summer everyo-
ne, thanks MammaFit, thanks for 
everything you do for mums, you 
really convey so much energy and 
positivity at times when things aren’t 
always that easy! I hope I’ll be able 
to continue, it was great to meet such 
brilliant and nice people! I’m going 
back to work on Monday and from 
my department in hospital I’ll be 
thinking of all those lovely moments I 
spent with you!! 

 ■

N E W S

Monica Taranto, 
MammaFit ASD

FACEFIT:
NATURAL

BEAUTY

FaceFit, a spin-off of the 
MammaFit fitness programme, 
is an all-round beauty approach 

that focuses on the face as an integral 
part of the body, giving it a more natural 
“lift” that complements the new invasive 
procedures (fillers, Botox, thread-lifts, 
face-lifts). The aim of the programme 
is to take the face and include it in the 
world of wellness, while developing 
fitness paths (such as yoga and fitness 
workouts) that also educate and focus 
on the face.

What is the FaceFit approach?
Culturally, we are used to thinking 
that training our muscles has a toning 
effect, but no training programme 
ever focuses on the face. Yet the 
face, like the body, is made up of 
mimetic muscles that allow us to 
laugh, cry, eat, kiss and much more. 
These muscles are important from 
both a functional and an emotional 
perspective and, more than any 
other muscles, they tell the world who 
we are. Our face is our business card: 
the most exposed part of our body, it 
is also the part that is most visible to 
others. To the expert eye, the face can 
reveal a lot about our health, diet, 
age, experience and character. 
FaceFit is a very natural beauty 
approach that uses what we already 
have: our muscles. The benefits 

and advantages 
of this method also 
extend to the dermis: 
improved circulation 
in the areas of focus 
delivers increased 
oxygen to the skin, for 
an improved, more 
radiant complexion.

What does the method consist of?
To achieve the desired results, it is 
crucial that you fully understand how 
to perform the exercises. You must 
ensure that the skin is relaxed and 
that the movements do not have the 
opposite effect and cause expression 
lines to form. This is why it is so 
important that you grasp the method 
and learn it with the assistance of a 
FaceFit Beauty Coach. 
FaceFit organises aperitif meetups 
to introduce you to the basics. If you 
want to dive right in and learn all the 
exercises, why not try FaceFit Day?: 
a full day dedicated to mastering 
the exercises, in the safe hands of an 
expert.
There is also a training path if you 
are interested in becoming a FaceFit 
Beauty Coach. All info on the 
www.facefit.tips website.

Who is it for?
The FaceFit programme is suitable 

for everyone at any age. After the 
age of about 30, muscles begin to 
slowly lose mass (sarcopenia). Loss 
of muscle mass accelerates roughly 
each decade of our life. The best 
way to counteract this is with physical 
exercise, a method suitable for all. 
However, creating a good foundation 
and good muscle tone in the face 
before age 30, will stand you in good 
stead for the future.

How many minutes of exercise per day?
Just 3 to 7 minutes a day for visible 
results. The most important thing is 
to do the exercises correctly, and to 
stick to the recommended times and 
repetitions. The FaceFit method can 
help raise cheekbones, plump lips, 
tone cheeks and neck, open up the 
eyes and much more.
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I
f we are to learn how to re-
solve the various problems 
that can affect hair, we first 
need to know what hair is, 
what it is made of, how it 

forms, how it sheds, and how it re-
generates during its life cycle.
Hair is contained within the hair 
follicle, obliquely anchored into 
the outmost layers of the skin. The 

follicle is the point from where the 
shaft (the visible part of the hair) 
forms. At the base of the follicle is 
the bulb, where hair growth occurs 
through the formation of new cells. 
The bulb contains a supply of blood 
vessels, which are surrounded by a 
special connective tissue, known as 
the dermal papilla. Only the bulb 
contains living cells; everything 

else, including the hair shaft, is 
made up of dead cells. Hair is made 
of keratin, a very tough fibrous pro-
tein: hair that has not been dama-
ged by chemical agents can remain 
intact for thousands of years. The 
sebaceous gland in the upper part 
of the hair follicle secretes sebum 
and determines whether the hair 
type is oily, normal or dry.

HAIR ANALYSIS
AND SECTIONING
IDENTIFIES 
THREE LAYERS:
 » The medulla. The innermost 
layer of the hair shaft consists of 
a column of cells with no nucleus

 » The cortex. Forms the main 
bulk of the hair and consists of 
elongated cells that contain the 
melanin pigments that determine 
hair colour

 » The cuticle. A thin membrane 
consisting of layered scale-shaped 
cells, which forms the outermost 
layer of the hair. The cuticle is 
extremely important in terms of 
aesthetics, as, when intact, it im-
proves the condition of the hair, 
making it wonderfully soft and 
shiny.

THE GROWTH CYCLE
Like many other natural processes, 
human hair growth is a cyclical 
process. Indeed, healthy hair goes 
through three stages.
The first is the growth stage and la-
sts two to six years. During this stage 
new cells are continuously formed in 
the hair bulb.
The hair bulb's function is then 
complete. The hair enters a transi-
tional stage that lasts about two we-
eks, followed by a resting phase that 

lasts two to four months.
As this third stage comes to an end, 
the hair is pushed out by new hair 
growth and is painlessly shed. A new 
growth stage begins.
 » Anagen (growth stage). Hair is 
at its healthiest in this stage of de-
velopment.

 » Catagen (transitional stage). 
The hair is approaching the end 
of its life cycle.

 » Telogen (resting stage). The 
old hair is ready to be shed. The 
new anagen phase begins and the 
cycle continues.

Chemical analysis of the hair tells 
us that, in addition to water, hair is 
mainly made up of: keratin, lipids, 
minerals and pigments. 

KERATIN
A protein found mainly in the cortex (of 
which it is the main component); kera-
tin contains 18 amino acids with cystei-
ne, cystine (formed via the oxidation 
of two cysteine molecules with loss of 
water and the formation of disulphide 
bonds), serine, glutamic acid, glycine, 
threonine, arginine, valine, leucine and 
isoleucine, found in larger quantities.                                                                                                                             
The polypeptide chains are held together 
by three types of "bonds": hydrogena-
ted bonds (which confer solidity), bonds 
that hold acid and basic chains together 
(which break in contact with strong 
acids) and disulphide bonds (which, 

when damaged, by treatments such as 
"perms", cause the hair to curl). Water va-
pour ("styling") can break down keratin.

LIPIDS
Consisting of triglycerides, waxes, pho-
spholipids, cholesterol, squalene and free 
fatty acids, lipids are extremely difficult to 
quantify as they mostly derive from sebum 
lipids.

MINERALS (TRACE MINERALS)
An essential component of protein-enzy-
me systems. There is a direct correlation 
between the amount of trace elements 
present in the blood and those present in 
the hair:
a) iron: most abundant in red hair than in 
blonde and black hair.
b) magnesium: most abundant in black 
hair. 
c) zinc: essential for correct germ cell 
activity in the matrix. Zinc deficiency re-
sults in weak hair and a reduced rate of 
growth. 
d) copper: essential in the melanin syn-
thesis process and to allow oxidation of 
cysteine into cystine, with the formation 
of disulphide bonds.
e) lead: most abundant in brown hair. 
Protein and/or mineral salt deficiency is 
identified under the microscope by a fine 
shaft associated with a very small bulb 
(however if the hair is naturally fine, the 
bulb will appear normal).

PIGMENTS
These consist of melanin (coloured sub-
stances), present in the hair in diffuse or 
granular form. They are insoluble in wa-
ter, soluble in strong acids and can be 
bleached using hydrogen peroxide.
Melanocytes synthesise two main types 
of melanin: eumelanin, which is dark and 
is present in black hair, and pheomela-
nin, which is lighter and is present in gol-
den, blonde or red hair.

Thanks to its structure, hair has spe-
cial characteristics:
 » Elasticity: if the shape of the 
hair is altered during drying, it 
returns to its original state over 
time;

ANAGEN 
stage

NEW ANAGEN 
stage

Old
hair

Papilla

Sebaceous 
gland

CATAGEN 
stage

TELOGEN 
stage

R E B U I L D

by Tamara Rosso Duva
Haircare consultant Medavita
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Over to the expert
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A LOVE STORY 
FOR HAIR.
A LOVE STORY 
FOR NATURE.
A TRUE STORY

 » Strength: normal, healthy hair 
can withstand heavy loads before 
it breaks.

Various factors sensitise the hair and 
break down the structure of the ke-
ratin fibre.  
Multiple factors can alter the hair's 
structure, such as environmental fac-
tors (sunlight, sea water, chlorinated 
water and pollution), thermal factors 
(hair dryers, tongs and straighteners) 
and mechanical and chemical fac-
tors. 
These factors alter the physicoche-
mical properties of the hair; changes 
to the cortex's internal bonds make 
the hair extremely fragile, especially 
at the tips, which are prone to split 
ends and breakage.
There is also an increase in hair shaft 
porosity; hair becomes frizzy and 
difficult to brush, absorbs water and 
moisture and takes longer to dry.
Lastly, there are changes to the sur-
face of the hair shaft: the cuticle is 
damaged and becomes dull, dry and 
more fragile. 

Hair has a specific structure, which 
differs from that of the skin. It does 
not automatically regenerate and 
becomes damaged and brittle when 
subjected to stress.

BUT WHAT HAPPENS 
inside the hair?

1
The hair's protective barrier (the hy-
drolipidic film) weakens
Due to a combination of internal and 
external reasons, the protective bar-
rier can no longer guarantee its bar-
rier function.

2
The cuticle begins to open up
Like roof tiles, in healthy hair, the 
scales overlap and are tightly packed 

together. In damaged hair, they open 
up and detach from the hair.
The water normally stored inside the 
hair thus begins to evaporate and the 
hair dries up completely.

3
Keratin is destroyed deep inside the 
hair
When hair is damaged by these fac-
tors, the keratin chains that make up 
the hair break. Hair becomes fragile 
and porous and then breaks.

A hair repair treatment is nee-
ded to deliver in-depth nourishment 
and hydration.  A hair repair treat-
ment is an aesthetic treatment used 
to repair the hair fibre and to replace 
the layers of keratin that have dete-
riorated over time.

EVERYONE 
WHO LIKES 
TO TAKE CARE 
OF THEIR 
HAIR SHOULD 
PERIODICALLY 
TREAT 
THEMSELVES 
TO A DEEP REPAIR 
TREATMENT, 
AS IT HELPS 
TO KEEP HAIR 
LOOKING 
HEALTHY 
AND WELL 
CARED FOR, 
FROM 
ROOT TO
TIP.

■

OTHER 
INTERESTING 
FACTS ABOUT 
HAIR
 »  Hair grows faster in men than it 

does in women

 »  Hair grows faster in warm weather

 »  Hair growth slows down with age

 »  Cutting and shaving have no effect 
on hair growth 

 »  Men's hair is thicker than women's

 »  Hair density decreases with age
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Fighting ageing 
with food

ther. The same happens to our body: if 
our blood does not receive enough oxy-
gen, we are debilitated, vulnerable to 
infection and our tissues immediately 
begin to feel the effects of free radicals. 
This is when chlorophyll does its magic, 
either taken in drops or through gre-
en vegetables. It can fight oxidative 
stress, help wounds heal faster, 
purify the intestine and boost 
our immune system. It also 
helps us absorb more calcium, 
it tones muscles, stimulates cell 
renewal and gives our skin and 
hair a new lease of life. After just 
a couple of days, our body begins to 
“blossom” again: we are filled with re-
newed energy and good spirits and our 
skin is gorgeous and radiant. 

JUST THE SAME AS 
A PLANT WHEN IT 
RECEIVES LIGHT, 
OXYGEN AND 
NOURISHMENT. 

WHERE CAN 
YOU FIND 
CHLOROPHYLL?
In dark green 
vegetables.
All green-leafed vegetables are rich 
in chlorophyll (including some algae, 
like spirulina).
The darker the leaves, the more chlo-
rophyll they contain: so that means all 
systems go for spinach, chicory, 
dandelion, broccoli, turnip 
greens, artichokes, parsley, 
rocket, kale and black cabbage. 
The following are also a good 
source of chlorophyll: courget-
tes, peas, barley sprouts, orga-
nic green apples – which should 
be eaten with the skin on – and kiwis, 
which are packed with vitamin C whi-
ch helps absorb chlorophyll.
The best way to enjoy these vegetables 
is fresh and raw, in a salad or as a juice 
or smoothie, because the heat genera-
ted during cooking destroys the enzy-

mes and cancels out the effectiveness 
of the chlorophyll.

Try it in drops too!
Chlorophyll is also available as a 
liquid extract: take 10 drops in the 
morning on an empty stomach in 
half a glass of still water. Ask your 
homeopath or pharmacist for details!

I
t happens to us all when faced 
with change in our lives or 
mid-season: we feel tired and 
even the smallest thing seems 
to require energy we just don’t 

have. The cause is often due to a lack 
of haemoglobin in the blood, the sub-
stance that carries oxygen throughout 
the body. But nature has given us a 
truly magical helping hand to reple-
nish it and give our cell metabolism a 
much-needed boost: chlorophyll.

AN ELIXIR TO BEAT 
TIREDNESS
Chlorophyll is the pigment that gives 
plants their colour, it absorbs sunlight 
and kickstarts photosynthesis. Its che-
mical composition is similar to that of 
haemoglobin, the only difference being 
that the central atom in haemoglobin 
is iron, whereas in chlorophyll it is 
magnesium. When plants do not get 
enough chlorophyll, they fade and wi-

IT CONTAINS ALL 
THE VITALITY 
OF PLANTS 
AND THE SUN, 
REGENERATING 
TISSUES AND 
ANTIBODIES AND 
GIVING YOUR 
METABOLISM A 
BOOST

CHL
OROP
HYLL
green fuel 
for cell
renewal

 
1

TO REVITALISE 
MUSCLES AND SKIN
For a firming energy 
boost that can increase 
muscle mass and regen-
erate the skin, mix one 
glass of almond milk and 
a teaspoon of matcha tea 
(a green powder that is 
packed with antioxidants) 
in a shaker or blender 
then drink straighta-
way at breakfast or as 
a snack. Almond milk is 
a great source of mag-
nesium and good fats 
which help improve the 
tone and suppleness of 
tissues; matcha tea, rich 
in chlorophyll, selenium, 
chromium, zinc and vi-
tamins, is a tonic just like 
coffee but does not cause 
insomnia or irritability.

 
2

TO FIGHT INFECTION 
AND PAIN
If you are often under 
the weather and suffer 
from back and cervical 
pain, what you need is 
a pick-you-up that con-
tains not only chlorophyll 
but vitamin C and fibre 
to regenerate the intes-
tine’s bacterial micro-
flora, boost the immune 
system and fight inflam-
mation. Place 2-3 turnip 
greens, a peeled lime, 
2-3 leaves of kale and 2 
kiwis in a juice extractor. 
Add a teaspoon of bar-
ley grass powder which is 
rich in calcium, iron, po-
tassium, amino acids and 
enzymes and will help 
repair tissues and prevent 
arthrosis and arthritis 
from becoming chronic.

 
3

TO PURIFY THE LIVER 
AND BLOOD
To cleanse hepatic tis-
sue and free the blood of 
cholesterol and triglyc-
erides, try this detoxing 
cocktail before lunch: 
place a handful of spin-
ach, rocket and chicory, 2 
leaves of black cabbage 
and an organic green 
apple, all great sources 
of potassium and chlo-
rophyll, in a centrifuge or 
juice extractor. Blend to 
a juice then take a tablet 
of spirulina, crush it and 
add: spirulina is a fresh-
water alga that is full of 
chlorophyll, amino acids, 
minerals and vitamins 
and helps regenerate all 
cells, even those of nerv-
ous tissue.

■

THREE RECIPES 
TO STOCK UP ON 

WELL-BEING
To stock up on chlorophyll, you can 

accompany the supplement in drops 
with one of these three green drinks 

which you can prepare at home with a 
juice extractor, centrifuge or shaker. 

Drink them for one month!
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Cutis Pura Scalp&skin exfoliating clay-scrub
and the Anti-hair loss treating shampoo

FOR FREE



H
ow many of Nature’s 
ancient remedies have 
been forgotten or 
have unknown poten-
tial benefits? 

Who, for instance, has never heard 
of the therapeutic powers of mud 
which is even used at spas? 
With properties that have been 
enjoyed since ancient times, by mud 
we mean a mixture of solid clay and 
water. 
Here at Medavita, we are well aware 
of the potential of this natural pro-
duct which is in fact clay.
In 1928, Prof. Laborde, professor 
at the faculty of pharmacy in Stra-
sbourg, declared: “The healing 
earth, taken either regularly or pe-
riodically, is a gift which purifies, 
revives, restores and heals, essential 

properties of nature. It is powerful-
ly dynamogenic (helping generate 
energy) and recreates a stable equi-
librium, reawakening the activity of 
the glands.”
Like other natural remedies, clay 
is a complex material: that is, its 
properties do not depend on a sin-
gle element but rather on the inte-
raction of the different substances 
it is made up of which increase its 
effectiveness. 
In our case, we use a particular type 
of clay, red clay, which has been 
used for over 1400 years for body 
treatments, cosmetics and as a natu-
ral remedy, thanks to its beneficial 
effects on our health and wellbeing.
Red clay is a natural mineral, a li-
ving mixture of aluminium-salicyla-
te substances derived from granite 

rocks which belongs to the Phyllosi-
licates family; of all the types of clay, 
it has one of the highest trivalent 
iron oxide contents, which gives it 
its characteristic colour and is re-
sponsible for its cell renewal action; 
it also contains calcium, magnesium 
and sodium.

THANKS TO THIS 
COMBINATION 
OF ACTIVE 
INGREDIENTS, CLAY 
HAS A WIDE RANGE 
OF ACTIONS:
 » antiseptic and antibacte-
rial: as it is sterile, clay fights 
bacteria, creating an environment 
hostile to their reproduction wi-

THE RED CLAY BODY SCRUB SHOULD BE PART OF YOUR 
YEAR-ROUND BEAUTY TREATMENT BECAUSE, BY ELIMINATING 

DEAD CELLS, IT STIMULATES CELL RENEWAL

9190 Medavita Magazine

by Silvia Cecchinato
Hair care consultant Medavita

• • •

A N C I E N T  R E M E D I E S :

Nature's Lab



thout damaging the organism; 
in fact, it only neutralises excess 
bacteria without preventing cell 
regeneration.

 » anti-inflammatory and 
painkilling: thanks to its heat 
absorbing properties, it soothes 
inflammation on the skin and in 
joints.

 » absorbent, antitoxic and re-
mineralising: thanks to its mi-
cromolecular composition, it can 
absorb large quantities of water 
and toxins, especially because of 
its unique ability to exchange ions 
which allows it to extract toxins 
and simultaneously transfer mi-
neral salts to the tissues by osmo-
sis.

 » healing: it stimulates blood clot-
ting factors and accelerates tissue 
regeneration processes, thanks to 
the presence of aluminium and its 
basic qualities (it has an almost 
neutral pH).

 » energising: the mineral com-
plex regenerates cell activity, spe-
cifically the calcium strengthens 
the elastic tissues and the magne-
sium the muscular tissues; thanks 
to its ability to transfer small do-

ses of electromagnetic energy, ac-
quired during its exposure to the 
sun, air and water, it reawakens 
energetic potential by acting as a 
catalyst for biological processes.

As you would expect, because it acti-
vely helps skin regeneration, stimu-
lates microcirculation and has moi-
sturising and draining properties, 
red clay is widely used in cosmetics 
and face, body and hair care.
Medavita has created a special 
skin-scalp exfoliating scrub 
containing red clay, combined with 
moisturising molecules such as Al-
lantoin and Panthenol, Shiki-
mic acid and Japanese star ani-
se extract and an enzyme called 
protease which is obtained through 
fermentation. This cosmetic product 
has exceptionally smoothing powers 
and encourages the detachment of 

keratin scales, restores the skin’s 
bacterial flora and absorbs excess 
sebum. 
The Quartz granules act like a 
mineral scrub that is mechanical but 
gentle on the skin. 
Every day our skin produces thou-
sands of new cells and every 28 days 
total cell renewal takes place; as 
time passes and due to the effects of 
stress and smog, cell turnover is alte-
red and the top layer of the epider-
mis becomes mostly dead cells, dust 
and inorganic particles which clog 
up the skin’s pores, compromising 
tissue oxygenation.
This causes the skin to lose some of 
its shine and suppleness.
Exfoliating the skin means removing 
this layer of dead cells and impuri-
ties and accelerating cutaneous re-
generation, leaving a feeling of fre-
shness, wellbeing and vitality.
The anti-inflammatory effect of red 
clay is particularly recommended for 
the skin on the face and scalp that 
can be greasy, impure, sensitive and 
prone to dermatitis and redness.
Thanks to its rebalancing effect on 
the skin’s metabolism, the scrub is 
effective as either a face mask or as 
a purifying pre-shampoo scalp treat-
ment.
When used as a face mask, it should 
be applied evenly and left for 10 
minutes; as it dries, it forms a film 
over the skin which, when rinsed 
off, washes away all the impurities 
and dead cells from the stratum cor-
neum, leaving the face feeling smo-
oth and soft.
When used on the scalp, it should be 
applied more regularly, in sections, 
massaged into the scalp and left for 
15 minutes; this helps prevent some 
of the most common skin disorders 
such as dandruff, seborrhoea and 
consequent hair loss; the clay-scrub 
is therefore an essential treatment 
for our health and hygiene but also 
a beauty treatment which delivers 
smooth, oxygenated, purified and 
moisturised skin, and with it hair 
that is healthier, shinier and ready 
to receive all subsequent treatments.

The Medavita clay-scrub can 
also be used as a body exfo-
liant, thanks to its unique for-
mula and special features.
The red clay body scrub should be 
part of your year-round beauty tre-
atment because, by eliminating dead 
cells, it stimulates cell renewal and 
the formation of collagen and ela-
stin. Skin feels smoother, it looks 
more radiant, it is free of impurities, 
the top layer is regenerated and has 
an anti-ageing effect and it is oxyge-
nated and deeply moisturised. 
It also stimulates circulation, it is an 
excellent compress for toning and 
draining and helps make legs feel li-
ghter, preventing fragile capillaries.
This health and wellbeing treat-
ment helps prevent skin ageing and 
oxidative stress in the long term, if 
performed regularly throughout the 
year. It is particularly recommended 
during the summer as it prepares 
the skin for exposure to the sun, 
gently exfoliating and moisturising 
it, to achieve a deeper and more 
uniform tan. 
And by adding intensely moisturi-
sing and nourishing active ingre-
dients such as Sweet almond oil 
or Avocado oil, which are rich in 
natural antioxidants, the clay-scrub 
can become an invaluable cosmetic 
product for sensitive and dehydra-
ted skin, an essential beauty ritual 
for the body. 
Specific clinical studies have been 
carried out by specialised laborato-
ries to demonstrate the true efficacy 
of this product, a gift from the Earth.

■

MEDAVITA MAG RECOMMENDS

healthy hair feature
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PURIFYING, REMINERALISING, REGENERATING AND 
DETOXIFYING, GREEN CLAY 
NATURALLY ELIMINATES IMPURITIES, PROMOTING 
CELL RENEWAL.

PRODIGE
Hair detoxifying mud

Green clay is an inorganic compound 
made up of sediment of decomposed 
plant materials, like seaweed, and is 

packed with essential minerals, silica and 
iron oxides.
It has powerful antitoxic and rebalancing 
properties and is highly absorbent.

Prodige Hair Detoxifying Mud is an innovative treatment that purifies 
and hydrates the hair fibre; containing micronised green clay and 
sesame oil, this special mud removes all impurities deposited on 
hair by smog and leftover styling and finishing products, preparing 
it to receive the next regenerating treatment. 
The absorbent and purifying properties of the green clay are a 
real detox therapy for hair, while the high micronutrient content 
nourishes the fibre deep down, replenishing the natural reserves of 
minerals and trace elements.
Micronised or ventilated green clay has a very light, fine texture, it 
dissolves easily in water, releasing minerals including bivalent iron. 
This is the iron found in haemoglobin, the molecule which carries 
oxygen in our body, and is the easiest kind of iron to be absorbed 
by our tissues. It also contains a large quantity of elements such 
as calcium, potassium, magnesium, silica, sodium, sulphur, copper 
and even small traces of gold and silver.
When clay is exposed to the sun, it absorbs its energy, later 
releasing it to the body’s tissues when it is used as a cream. When it 
is exposed to the air, on the other hand, it breathes once again and 
takes on oxygen, giving it renewed vitality.
For our scalp and hair wellness treatments, we have combined the 
many benefits of clay: starting with the scalp, our Cutis Pura skin-
scalp exfoliating scrub with red clay oxygenates and rebalance 
the skin. Continuing along the lengths and ends, Prodige Hair 
Detoxifying Mud, which contains green clay, purifies and nourishes.

BY ADDING 
INTENSELY 

MOISTURISING 
AND NOURISHING 

ACTIVE 
INGREDIENTS, 

THE CLAY-SCRUB 
CAN BECOME 

AN INVALUABLE 
COSMETIC 

PRODUCT FOR 
SENSITIVE AND 
DEHYDRATED 

SKIN, AN 
ESSENTIAL BEAUTY 

RITUAL 
FOR THE BODY
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I 
met Giorgio Maccari for the 
first time at a Medavita trai-
ning event and we clicked 
straightaway. I felt an instant 
affinity because, despite co-

ming from different backgrounds, 
I realised we share that same keen 
sensitivity and great passion for be-
auty.

We meet in his salon at number 9 
Rue Boyer in Nice, a district buzzing 
with life just a short distance from 
the harbour and Place Garibaldi.
He greets me with his usual kind 
smile and composure, two qualities 
which help him channel his incre-
dible energy into a series of orderly 
and highly efficient actions.
His salon is a celebration of female 
beauty, an exquisite, perfectly for-
med, chic hidden gem where every 
detail is designed to exude elegan-
ce and luxury without being showy 
or forced. The result is natural and 
nonchalant, just like the beauty 
French women are famous for. Take, 
for example, the lovely fresh flowers 
gracing the front desk and Gemma, 
the beautiful King Charles spaniel 
that daintily lifts its pretty snout as 
I enter.
I am here to go over the arrange-
ments for an event we are planning 
together, so this is a great opportuni-
ty for a brief interview for Medavita 
Magazine.

1
Over the years you have developed a 
very specific work concept: explain 
your philosophy to us?

My philosophy is based on what I 
like to call the “magic triangle”, three 
elements that are fundamental in my 
work and closely linked – Well-being 
- Art - Beauty.
Well-being is what every customer 
should feel as soon as she steps into 
my salon, my universe, a place where 
I want women to immediately feel at 
ease and free to be themselves. The 

concept of Well-being obviously in-
cludes hair care, from the products 
we use to the quality of our services, 
but I believe it is a concept that in-
volves the woman as a whole. She 
should be placed at the centre of this 
magic triangle and made to feel like 
a queen.
I provide a complete range of services 
for my customers: from an aesthetic 
point of view I am a hairstylist, vi-
sagiste and image consultant, but 
I am also invested in their feelings 
and emotions, making them feel re-
laxed, looked after and pampered. 
Sometimes it’s something as simple 
as letting her take off her shoes, like 
she would at home, or offering her a 
delicious Italian coffee.  
We’ll speak about Art later, but it’s 
one of the three basic elements be-
cause I come from an artistic back-
ground and want my customers to 
experience that world, a world that 
lets you feel the emotion of being 
surrounded by works of art which 
you can build an aesthetic and emo-
tional bond with.
My idea of Beauty is very personal, 
everything I do is geared to brin-
ging out the personality and identi-
ty of women, because I believe they 
should cultivate their own individual 
beauty without continuously aspiring 

to stereotypes. When you sit a woman 
down in front of a mirror, it’s both an 
aesthetical but also a psychological 
experience, because the first thing 
we normally notice are the things we 
don’t like about ourselves and which 
encourage our inner insecurities. It 
is my job to help my customers reco-
gnise and love their assets and their 
aesthetic qualities which, when they 
are enhanced in the proper manner, 
can increase awareness and self-con-
fidence.
At a time when women are constant-
ly compared with and almost cru-
shed by images of perfection from 
the fashion world and the star sy-
stem, I want each and every one of 
them to feel sublime, to realise that 
they too can become a real point of 
reference for others. That is why I 
think the motto of Medavita Idol is 
perfect: “Be yourself, be your Idol” 
is the message I transmit to my cu-
stomers through my work.

 
2

What led you to become a hairstylist?

From an early age, I was passionate 
about female elegance and beauty, I 
also have the kind of character that 

by Francesca Manetta
Artist and set designer

• • •

 Art and beauty

WELL-BEING,

T H E  M A G I C  T R I A N G L E

A R T  A N D  B E A U T Y

“MY PHILOSOPHY
IS BASED 

ON WHAT I LIKE TO 
CALL THE 

“MAGIC TRIANGLE”:
WELL-BEING, ART 

AND BEAUTY”

GIORGIO MACCARI 
GM Hairstyling by Giorgio, 

Rue Boyer 9, Nizza
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constantly pushes me to aspire to 
excellence and perfection. My desire 
to pursue these values in my profes-
sional life was my greatest motiva-
tion and I opted for this job because 
it allows me to create Beauty with my 
hands. You can learn techniques with 
years of practice and determination, 
but a passion like mine is something 
you are born with, something you 
have to express.
Every time a woman tells me I have 
helped her find her true identity, that 
she feels she has found a beauty that 
says something about who she really 
is, I have the endorsement that the 
path I have chosen is the right one.
 

3
What makes you different to other 
hairstylists?

First of all there is my idea of unique-
ness, the desire to stand out from the 
crowd in all senses, get yourself noti-
ced but with great class and elegan-
ce. My experience has taught me that 
our work mainly revolves around 
repeating the same old cuts and co-
lours, which may be the latest trend 
but may not necessarily be suitable 
for the individual customer and her 

your work and I realised we had a 
lot in common: our passion for all 
forms of Art and Beauty, our pursuit 
of excellence even if it involves great 
sacrifice, our courage to follow our 
ideas and dreams even when they 
lead you to make decisions that are 
different from everyone else, the way 
we experience our work, which is 
not just a job but, more importantly, 
a need to express ourselves.
When I saw your works I was blown 
away, not just for the emotions your 
images convey from an aesthetic 
point of view, but for the messages 
they send to the observer. You take 
your initial inspiration then develop 
each part of the project meticulously, 
from the clothes to the make-up, the 

personality. A real hairstylist is some-
one who understands the style of the 
woman he has in front of him and is 
able to create an image whose every 
detail is tailor-made to her. You need 
to follow hair fashion, I’m not saying 
you shouldn’t, otherwise you will find 
yourself lagging behind, but what re-
ally determines a woman’s sense of 
fashion is her ability to express her-
self through her image.
This led me to take an extremely 
radical decision that sets me apart 
from other stylists: I treat only one 
customer at a time, so I can provide 
private consultation in the real sen-
se of the word. This makes my cu-
stomer feel more relaxed, she is in a 
private and protected environment 
where she can indulge in a luxurious 
experience that focuses on her at all 
times.
It goes without saying that everything 
I suggest to her is carefully chosen by 
me for its excellence and uniqueness, 
starting with the products I use. 
This approach led me to Medavi-
ta, whose philosophy of quality and 

staging to the actual shot, nothing 
is left to chance and everything has 
meaning. You then edit the shots 
in post-production, creating an end 
product that is laden with signifi-
cance. For example, the relationship 
between the human figure and na-
ture is in perfect keeping with Me-
davita’s philosophy, and your choice 
of printing pure pigments on 100% 
cotton paper intrigued me, as it gives 
the work a velvety finish and greater 
depth, something that is very diffe-
rent from normal photography.
This is another example of how, 
in your work as in mine, we strive 
for excellence and make use of hi-
gh-quality materials and techniques.
The exclusive quality of your work 

efficacy I share and which many of 
my customers identify with. Here on 
the Côte d’Azur I am proud of being 
Italian and I enjoy promoting Italian 
excellence, not just in my profession 
but because I have chosen to work 
with a 100% Italian brand like Me-
davita.
Lastly, my new concept of salon has 
brought me into the public eye, it is 
a concept that goes beyond the tradi-
tional notion of a salon and is consi-
dered innovative even in high society 
on the coast.
In my “magic triangle”, Beauty is 
linked to another element: jewel-
lery. I love precious stones, especially 
diamonds, because they are so pure 
and unique, so I decided to devote a 
space in my salon to them, the per-
fect embellishment of female beauty. 
The final essential ingredient which 
I mentioned before is Art; I choose 
artists, including international arti-
sts, with great care and invite them 
to exhibit in my salon on a regular 
basis, often working in conjunction 
with art galleries. A couple of times 
I have even exhibited works on loan 
from museum collections. I do this 
because I believe that with Beauty 
comes more Beauty and in my work I 
want to nurture that innate sensitivity 
that all women have.
Luxury, whether it is a reality for 
some of my customers or just a dre-
am for others, is not purely about 
objects, it’s a feeling, and the women 
who visit my salon can experience 
it first-hand and be the protagonist. 
It’s the experience that my customers 
have in my salon which is unique and 
makes every woman unique, so they 
come to realise that everyone can be 
a queen if the surroundings are right.
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Why did you choose my works for 
your annual vernissage?

When I first met you and discovered 
you were an artist, I was immediately 
drawn by the way you spoke about 

is accentuated by the sophisticated 
gold leaf details you apply by hand 
which make these works pièces uni-
ques, choosing an element – gold – 
which embodies the concept of pre-
ciousness and is also the leitmotif of 
Medavita’s Idol range.
Every year I organise a vernissage to 
mark the anniversary of when the 
salon opened, and this event now 
traditionally heralds the beginning 
of the new season, attracting media 
attention because of our original 
concept.
I’m thrilled to be exhibiting your 
works at this event because I am 
confident they will help me in my 
mission to create and give emotions, 
the reason why this job gives me 
such satisfaction and spurs me on 
day after day.

I thank Giorgio for his time and this 
heartfelt chat between artists, I finish 
my coffee and we begin unpacking 
my works. We have selected images 
with a vibrant range of colours for 
his salon exhibition, colours that 
contrast sharply with the white that 
dominates the interiors and that give 
them a hint of sensuality. The invita-
tions from his highly confidential ad-
dress book are ready, they have been 
written by hand one by one and will 
be delivered in time for their RSVP, 
as etiquette requires.

   ■

Looking for an original gift idea?
What about exclusive pampering for the hair and 

scalp of someone you love? Visit one of the Medavita 
salons and choose one of the many special treatments 

that satisfy all hair and scalp needs and deliver an 
unforgettable experience of total wellbeing.

THE UNIQUE EXPERIENCE
OF A MEDAVITA RITUAL –

THE PERFECT GIFT

MEDAVITA MAG RECOMMENDS

rituals special
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PUROXINE
INSTANT
ANTI-DANDRUFF
SHAMPOO

up to

100%

Free your hair from 
dandruff since the
very first wash

CLINICALLY 
TESTED
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