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Editorial

The strength of an Idol

Mankind needs idols! So strong is this need that we have been inventing them 
since the dawn of time.

The first idols we created and invested with deep meaning were sculptures, cave 
drawings, religious artefacts and relics, as well as mythological figures and their 
representations.

In modern-day society, idols are no longer just objects, but people too, or at least 
positive or negative idealised projections of them. The media presents us with a 
version of this person, emphasizing a particular characteristic that makes them an 
“ideal” figure, and we only see what we want to see. 

Why have we created idols? What is the point of them?

Idols make us stronger! They are what we aspire to when we are feeling strong 
and self-confident and are the devil to run from when we are insecure or scared. 
Whatever our situation, they are our compass, our driving force.

The Medavita Idol range of styling and finishing products respects and strengthens 
hair. It lets you realise your ideal vision of beauty and gives you free rein to 
express your creative self, so you can stand out in the crowd or be more like it – 
it’s up to you.

Be yourselves, be your idol.
 
Happy reading!
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STORY 
FOR 
HAIR.
A LOVE 
STORY 
FOR 
NATURE.
A TRUE 
STORY.
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Fashion Weeks Report

SPRING
SUMMER 
2018

by Monica Mistretta
Journalist with 20 years' experience in the world of beauty 

• • •

R
emember the days 
when we had big 
trends, when we could 
identify the decade by 
a pair of leggings or fla-

res? Well, that’s a thing of the past. 
Fashion designers are no longer 
interested in bowing down to large 
macro trends. They ransack the past 
and present as a tribute to their cul-
ture, the mood of their home town, 

the inspiration of its people. The 
overall result of the leading fashion 
weeks was multi-faceted, giving us 
everything from classic to ethnic. 
Coloured but also strictly mono-
chrome.
How will people of the future reco-
gnise us in the years to come? 
The runways showcased many dif-
ferent leitmotifs, we have chosen 
four. Choose yours, be yourself!



Forget the usual prints. This Spring 
Summer 2018 is a true tribute to 
the natural world. Flora and fauna 
bring silk, leather, cotton and even 
fur bags to life. We have flowers, 

both stylized and not, exotic ani-
mals, mythological creatures and 
even cartoon foals which become 
bags.  Patterns are multiplied to in-
finity.
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INSPIRED

Valentino

Alexis
Mabille

Christian
Dior



Leonard Paris

Ralph & Russo Yohji Yamamoto Blumarine

Ralph & Russo

Fatima Lopes

Philipp Plein Jason Wu Laurence Xu

Etudes

Gucci

FLORA AND FAUNA 
BRING SILK, 
LEATHER, COTTON 
AND EVEN FUR 
BAGS TO LIFE
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HAIRSTYLE
Nature-inspired hairstyles have a 
new mood. There’s a brand new way 
of expressing your love of nature: 
the brilliant, almost wet look. Hair is 
perfectly brushed and ultra smooth 
that it reflects the light. The wet look 
alternates between the roots and the 
ends. The parting can be in the mid-
dle or to the side and is not always 
perfect…

MAKEUP
There are two ways of creating cat eyes. Applying ultra-long fake lashes at the 
outer edge or clever (and generous) use of black eyeliner. It is one of the tren-
ding looks of the runways for Spring Summer.

PERFECT 
Cuticle sealer spray 
by MEDAVITA IDOL
The new extra-light hold smoothing 
sealing spray that protects against 
humidity. Seals the cuticles, so combs 
and brushes glide effortlessly through 
the hair, leaving it feeling soft and silky. 
Helps keeps your style shinier for longer. 
Contains vitamin E and cashmere 
proteins. NO STRAIGHT HAIR SHOULD 
BE WITHOUT IT!

MEDAVITA MAG RECOMMENDS
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Moonlight
GLOSSY HAIR SPRAY

Gentle glossy hair spray with an 
intense fragrance and extraordinary 
brilliant effect. Dries instantly without 
leaving any residue, is non-greasy 
and protects against humidity. 
Thanks to its light silky texture, it 
produces a brilliant, long-lasting 
effect that leaves hair compact, shiny 
and vibrant. Contains vitamin E, rosa 
mosqueta and neem oils.

Radiance
GLOWING HAIR
OIL SPRAY

HOLD

HOLD

SIZE

SIZE

extra light

extra light

150 ml

150 ml

No gas extra-light hold glossy 
hair spray. Leaves hair light 
and silky and the fibre shiny. 
Contains vitamin E, rosa 
mosqueta and neem oils.

Blumarine

Giorgio
Armani

Iris Van
Herpen

Christian
Dior

MORE THAN
THE “NOW 
YOU SEE IT, NOW 
YOU DON’T” 
EFFECT, 
IT’S THE REAL 
NUDE LOOK 
THAT SETS 
THE STANDARD

Tulle, silk, lace, strips of fa-
brics, laces and mesh: there 
are many ways of flirting 
with transparencies. And we 
saw them all on the Spring 
Summer 2018 runways.  
More than the “now you 
see it, now you don’t” ef-
fect, it’s the real nude look 
that sets the standard
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SHINE:
The spotlight’s on me!

2
1



Georges Hobeika

ARTIST 
Sculpture Mud by MEDAVITA IDOL
Medium-hold taming wax that leaves 
hair easy to comb, controls movement 
without stiffening hair and delivers a 
sophisticated, brilliant look. Protects 
against humidity. Easy to restyle with 
hands. Leaves no residue. Glossy finish. 
Contains vitamin E, coconut, sunflower, 
macadamia and 
sweet almond oils and 
cupuacu butter.
NO LIMITS TO YOUR 
CREATIVITY! 

MEDAVITA MAG RECOMMENDS
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Prada Andreas Kronthaler 
For Vivienne WestwoodTod's

Tod's

Cushnie et Ochs

Jonathan 
Simkhai
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HAIRSTYLE
Take a hairdo and mess a section up, 
just a strand of hair, let it fall over 
your face like a featherlight spider’s 
web. Of course it’s all studied down 
to the last detail, but the effect cre-
ated is more than just a messy hair-
style. It’s pure nonchalance. Lots of 
designers sent their models out onto 
the runway with this hair look.

SUBTLE, 
INVISIBLE:
MAKE-UP VANI-
SHES WITH THE 
NUDE LOOK

MAKE-UP
All you need is a flourish 
of mascara, a lip balm and 
of course… a flawless com-
plexion. Concealer, founda-
tion and matte face powder 
are all allowed.

COLORED



HAIRSTYLE
It’s been happening for a couple of seasons now. Pastel co-
lours, previously banished from runway hairstyles, have taken 
over. The possibilities are endless: red regrowth, green or pale 
blue strands, lavender plaits. Then there’s blonde Barbie hair 
or fairy godmother grey blue. Classic pink is a thing of the past. 
And this trend is destined to last.

MAKE-UP
Messing about with pastels in your 
make-up has always been child’s 
play. 

BUT NOW YOU 
CAN REALLY 
GO TO TOWN: 
ACCENTUATE THE 
COLOUR TO THE 
POINT OF APPLYING 
CREAMY STRIPS 
OF ORANGE EYE 
SHADOW OR JUICY 
TWO-TONE
LIPS

This summer the colour palette has 
pastel written all over it: pink, green 
and light blue. Choosing accesso-
ries is totally hassle-free: the subtle 
feminine shades are used in strict 
monochrome. Bags, tights, shoes and 
clothes, all strictly in one colour, can 
only be paired if they are the same 
shade. 

Chanel

Antonio Marras

Manish Arora

Aigner

Veronique Leroy

Christian Dior

19Medavita Magazine18

BAGS, TIGHTS, 
SHOES AND 
CLOTHES, ALL 
STRICTLY IN ONE 
COLOUR, CAN ONLY 
BE PAIRED IF THEY 
ARE THE SAME 
SHADE

MEDAVITA MAG RECOMMENDS

colour special

LUXVIVA FLASH TONE 
Brilliant, kaleidoscopic looks with Rosa shocking  
Luxviva Flash Tone, an aura of night-time 
shades to accentuate highlights on dark hair. 

COLORED



Choice
Mask

Moisturising shine mask that revives co-
lour, intensifying natural reflects and nou-
rishing hair in a single treatment. With 
Amino Concentrée, Bilberry seed oil and  
Coconut oil. Ammonia Free.

AVAILABLE 
IN 9 SHADES:

red copper dorato caramelclear

cool brown silver beige aubergine

MEDAVITA MAG RECOMMENDS

Instant 
colour
that nourishes and 
conditions the hair 
fibre

Brightness
and softness

Shiny reflects
and vibrant colour 
ever 

Instant

combability
Maximum
respect of the hair 
fibre

Unusual combinations, exuberant 
patterns. Well-proportioned looks 
are side-lined. Spring Summer 2018 
runway fashion has gone wild with 
applications, layering garments and 
matching contrasting elements and 

colours. Anything goes in the name 
of individuality and character.
There is only one rule that counts… 
no gaps! 
Details pile up, one on top of the 
other.

Plein Sport Dsquared2

THERE IS ONLY
ONE RULE THAT 
COUNTS… 
NO GAPS! 
DETAILS PILE UP, 
ONE ON TOP
OF THE 
OTHER
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Dolce & Gabbana

Balmain

Versace

Christian
Dior



MAKE-UP
If our eyes are the mirror of the soul, 
smokey eyes are a must to give edgy 
make-up greater intensity.
The lips and complexion are strictly 
neutral.

Elie Saab

Elie Saab

Philipp Plein

Julien Macdonald

Iris Van
Herpen

Wendy
& Jim

Giorgio
Armani
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HAIRSTYLE
The ultra-short fringe is here.
The kind that sits on the top of the 
forehead, leaving it almost comple-
tely exposed. 

IT’S A HIT WITH 
LONG AND SHORT 
HAIR AND MUST 
BE CUT WITH 
GEOMETRIC 
PRECISION!

Dsquared2

Dolce & Gabbana



Restores
the hair’s natural 
pH

Reflects 
are ultra brilliant 
and glossy 

Smoothes
the structure

Effect
 is anti-ageing

Conceals
the first white 
hairs

MEDAVITA MAG RECOMMENDS

enriched with

Marchesa

Zuhair Murad Zuhair MuradKaviar Gauche

Ralph & Russo

Ines di 
Santo
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The most beautiful and roman-
tic time of the year is just around 
the corner: wedding season. Strai-
ght from the Spring Summer 2018 
runway shows, we bring you all the 
latest designer dresses and hairstyles. 
Want a princess gown with lace and 
tulle, or a linear silk dress? And in 
the hair department, the myth that 
we have to wear our hair up has fi-
nally been put to bed. Hair can be 
worn down, with a short fringe if you 
want.

■

B E …  L I K E  A

BRIDES 
SPECIAL

Choice
Color non Color

A REAL BEAUTY 
TREATMENT FOR HAIR

Semi-permanent, ammonia-free oil-gel 
colour with acid pH containing Amino 
Concentrée and blueberry seed oil. 
Enriched with a special conditioner that 
smoothes the hair structure, sealing the 
scales and enhancing the colour’s natural 
shine. Ammonia Free.



www.medavita.it •  

Dive into the world  
of exclusive products

Choice
Sensational colour treatments containing natural active ingredients and 
no ammonia, for restructured, silky hair with ultra-brilliant highlights.

What is it?
Amino Concentrée Serine, Threonine, Carbocysteine

+ Bilberry seed oil (omega-6/omega-3)

What does it do?
• Nourishes and restructures hair

• Reduces porosity
 • Restores shine and makes the cosmetic colour last longer

How does it work?
• The Bilberry seed oil carries the amino acids to the fractures

in the hair shaft, repairing it deep down 
• The omega fatty acids work to repair the fractured hair shaft,trapping 

the Amino Concentrée complex inside, giving hair unbeatable  
silkiness and shine.

enriched with



Essential

guideStyle
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O
ur hair  is our way 
of expressing our 
style and persona-
lity: whether it is ul-
tra-short, long, wavy, 

straight or dyed the colours of the 
rainbow, it allows us to change our 
look whenever we want to! One 
of the most fun but reversible ways 

of giving our locks a makeover is 
styling, and alongside elastic 
bands, brushes and pins, we need 
styling products!

Follow our mini and maxi tips that 
can make all the difference when 
using these products, with intere-
sting ideas to get you started!  

by our editorial staff
• • •

Style

READ OUR 
ESSENTIAL 

GUIDE TO LEARN 
HOW TO USE 

THESE FAITHFUL 
COMPANIONS 

THAT WILL 
HELP YOU ACHIEVE 

FABULOUS 
RESULTS WHEN 

EXPERIMENTING 
WITH YOUR 

HAIR!



FEELING
SUBLIME HAIR CARING 
CREAM

Light hold nourishing, 
hydrating sublime cream. 
Styling treatment that shapes 
and regenerates the hair, 
restoring shine. Perfect to 
create any look, it can be used 
on its own or combined with 
other styling products. Contains 
Vitamin E, Saffron, Jojoba oil 
and Wheat proteins.

OCEAN
TEXTURIZING SEA 
SALT SPRAY

Medium hold texturizing 
hair spray for a natural, 
matte effect. Ideal to 
create perfect beach 
looks, giving the fibre 
extra volume and texture. 

DARLING
MODELING 
SPARKLING CREAM

Ultra-light hold shiny 
wax. Gives hair 
unsurpassable shine and 
a subtle glitter effect, 
while modelling hair to 
perfection. 

CRAFTY
MEDIUM HOLD 
GEL

Medium hold structuring 
gel that guarantees hold 
and stylability but leaves 
no residue.  

JELLY
WATER
WAX

Light hold water wax 
that gives exceptional 
brilliance without 
weighing hair down. 

SWING
CURL CONTOUR 
CREAM

Medium hold curl taming 
cream. Hydrates hair, 
eliminates frizz and tames 
rebellious curls. Leaves hair 
feeling bouncy and easy to 
comb. Contains Vitamin E, 
Murumuru butter and Pequi oil.

Before you roll up your 
sleeves and start choosing 
your hair styling products, 
stop and think about just 
one word:  awareness! 
Being aware of the kind 
of hair you have is the first 
step to really understanding 
what it needs. If your hair is 
stressed by straighteners and 
endless styling, you will need 
products that hydrate and 
nourish. 
If, on the other hand, your 
locks refused to be tamed, 
go for something with anti-
frizz properties  and if you 
have the opposite problem 
and your hair is straight and 
flat, the situation is different 
again and you should avoid 
products that are overly 
aggressive or dry your hair 
out!

When using products like 
waxes and modelling pastes, 
which help give your hair 
volume and shape without 
fixing it, the secret is to begin 
applying at the bottom and 
work up. You can use them 
on lengths but keep them 
away from roots. 

IF THE WORST 
COMES TO THE 
WORST, YOU 
CAN ALWAYS 
ADD A BIT MORE 
PRODUCT LATER 
IF YOU NEED TO!

#1

#2

Vademecum di Style Vademecum di Style

HAIR 
STYLING 

PRODUCTS:

WAXES AND 
MODELLING 

PASTES:

awareness is the 
name of the game!

from the 
bot tom . . .  up!

Hair styling products  should be applied 
according to their weight: if you want runway 
hair, you should start with the lightest product and 
apply it generously, gradually working you way 
through to the heaviest one, which should be used 
sparingly.
You could spray a  sea salt spray  over your hair 
to bring out its natural curls, hold your style with 
a bit of hair spray on the lengths, then work some 
modelling wax into the ends. Wax like this does 
not hold hair but gives it a bit of sparkle without 
weighing it down!

It’s the latest trend that combines make-up products 
to save time and enhance their  performance. Well, 
it’s a great idea for hair styling too! Combining 
different specific products can boost their functions 
and make them more versatile. For example, try 
mixing a spot of  gel with a modelling wax.
It will give your hair shine and definition, while 
keeping your style in place for longer!

#3 #4
RESPECT HAIR 

WHISKINGthe “light to 
heavy” rule What is whisking?
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ATMOSPHERE
NO GAS EXTRA STRONG 
HOLD HAIR SPRAY

Hair spray that maintains 
shape and volume for 
a defined, flexible style. 
Dries quickly and does 
not leave hair feeling 
wet. 

FRAME
STRONG SHAPER 
HAIR SPRAY

Strong hold gas hair 
spray. Instantly fixes 
hair with a light, 
transparent film. Dries 
quickly without leaving 
any residue and gives 
hair structure and 
unsurpassable sheen.

It doesn’t matter whether you want 
to revive your pixie cut with a 
fixing gel or tame your mile-long 
hair with a mousse: your hair  
must always  be free to move, irre-
spective of the product you use.
When your hair is weighed down 
with hair spray or stiff with gel or 
wax, not only will it look awful, it 

will feel terribly uncomfortable too!
If your hair can still move freely 
after you’ve applied your styling 
products, you’ve passed the test  ;-)! 
Play it safe and choose a hair spray 
with a flexible or natural hold, le-
aving the strong and extra-strong 
products to trickier hairdos!

If you haven’t a clue as far as hair 
is concerned and want to go back to 
styling basics, hair spray  and 
mousse  are what you need to start 
out. Having them in your bathroom 
will help you overcome your doubts 
and uncertainties.

NOTHING FITS THE 
BILL BETTER THAN 
HAIR SPRAY FOR 
FIXING STYLES THE 
WORLD OVER.

It comes with or without gas and 
with holds and fixing powers to meet 
all needs.
Mousse, on the other hand, is great 
for giving extra volume to straight 
hair, defining wavy or curly hair, 
modelling it after washing, delive-
ring unbeatable shine and making it 
easier to brush. And it adapts to all 
hair types!

If you want to go that extra mile, 
try an  illuminating  and  detan-
gling spray, that gives dry hair 
more sheen and helps your comb 
guide effortlessly through it.  And 
if you fancy an alternative to spray 
to give your hair more volume, the 
solution could be a dry shampoo!

■

You probably won’t believe this, but 
not reading the instructions on hair 
styling products is more common 
than you would think! The temp-
tation to start spraying a product 
you’ve just bought wildly over your 
hair is often irresistible, but you will 
probably regret it later.

Every product has essential info 
printed on it, for example if you 
should use it on wet or dry hair, if 
it should be combed through or left. 
Follow this essential info so you can 
achieve the effect the product pro-
mises!

#5 #7: THE UNIVERSAL

#6

FREEDOM must-have products

THE 
IMPORTANCE OF 
INSTRUCTIONS

of movement

FRAME
LIGHT SHAPER 
HAIR SPRAY

Light hold gas hair spray. 
Fixes your style with a 
fine, transparent film. 

MOONLIGHT
GLOSSY HAIR
SPRAY

Gentle glossy hair 
spray with an intense 
fragrance and 
extraordinary brilliant 
effect. Dries instantly 
without leaving any 
residue, is non-greasy 
and protects against 
humidity.

MAGNUM
VOLUMIZING DUST

Extreme hold volumizing/
matte effect dust that 
lets you restyle your hair 
whenever and however 
you want, giving it volume, 
texture and definition.

GUM
STRONG HOLD
GEL

Strong hold structuring 
gel that sculpts the 
hair for a long-lasting, 
structured look. 

LIGHT FIT
LIGHT FIRMING 
HAIR MOUSSE

Light hold firming, 
supporting hair mousse 
that controls shape and 
volume and gives soft, 
flexible support. Light, 
long-lasting hold.

TWINE
CURL CONTROL 
HAIR MOUSSE

Strong hold curl taming 
mousse. Creates soft, 
voluptuous curls and 
gives hair body, structure 
and volume. The quickly 
absorbed formula 
guarantees defined but 
bouncy curls.

Vademecum di Style Vademecum di Style
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Be yourself. Be your
IDOL

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial
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S P R I N G S U M M E R 2 0 1 8

Magnum
Idol

Vertigo
Idol

Frame
Idol
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Light Fit
Idol

Frame
Idol

Moonlight
Idol
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Gum
Idol

Radiance
Idol



Atmosphere
Idol

Jelly
Idol

Radiance
Idol
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Bold
Idol
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Moonlight
Idol

Darling
Idol
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Atmosphere
Idol

Jelly
Idol

Radiance
Idol
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Blow up
Idol

Darling
Idol
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Ocean
Idol

Darling
Idol
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S P R I N G S U M M E R

Perfect
Idol

Perfect
Idol

Frame
Idol
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GOLD

Perfect
Idol

Artist
Idol

Frame
Idol

Atmosphere
Idol



COSÌ NATURALE 
CHE SEMBRA
IL TUO!
Copertura 100% dei capelli 
bianchi, massima luminosità
e riflessi autentici.

www.medavita.it - Seguici su   Medavita SPA

SO NATURAL
IT LOOKS LIKE 
YOUR OWN!
100% grey hair coverage, maximum
brilliance and authentic highlights.

www.medavita.it - Follow us on  Medavita SPA
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Idol
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HUILE
D’ÉTOILE

www.medavita.it • Follow us on  Medavita SPA •  @medavitaofficial

 * Adjuvant treatment to 
 prevent hair loss
** Self-assessment test

87%**

Stronger hair

73%**

Regrowth

Reduced 
seborrhoea

87%**

THE ANSWER 
TO HAIR LOSS
FOR MEN*

LOTION 
CONCENTRÉE
HOMME

S P R I N G S U M M E R

Waxxx 
Idol
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Balm 
Idol
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Rocker 
Idol
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Rocker
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Artist 
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MUSE HAIR HONG KONG 

Tel: 852-26239433
Mon- Sat 10am-7pm
Address: M3, Baskerville House, 13 
Duddell Street, Central, Hong Kong 
Instagram: the.muse.hair
Facebook: Muse Hair
Website: www.muse.com.hk

73

L
ocated in the heart of the 
Central and Tsim Sha 
Tsui District in Hong 
Kong, MUSE Hair Salon 
- the MEDAVITA flag-

ship salon in Hong Kong - provides 
one-stop hairstyle 

design, a hair 
spa, medi-

cal hair 

by Sam Pang
Muse Salon Owner & Hair Wellness Specialist

• • •

Asian Style

and scalp treatment and more hi-
gh-quality services.  The MUSE Hair 
Team are experts and have extensive 
experience in hairstyling for various 
artists, models, large-scale concerts, 
brand events, fashion magazines etc..   
MUSE Hair also focus on the health 
of your scalp, as beautiful hair grows 
from a healthy scalp.  With MEDA-
VITA high-performance products, 
MUSE Hair conducts a thorough 
analysis of the condition of your 
scalp to tailor make the best-suited 
treatment.  Following the MEDA-
VITA philosophy, hair treatments 

range from detoxing, hydrating, 
repairing and more, all invi-

gorating and relaxing, for 
the optimum condition 

of your hair and 
scalp. 

■

The MUSE Hair 
Team are experts 
and have extensive 
experience in 
hairstyling for various 
artists, models, 
large-scale concerts, 
brand events, fashion 
magazines and etc.

Looking for an original gift 
idea? What about exclusive 
pampering for the hair and 
scalp of someone you 
love? Visit one of the Medavita 
salons and choose one of the 
many special treatments that 
satisfy all hair and scalp needs 
and deliver an unforgettable 
experience of total wellbeing.

THE UNIQUE 
EXPERIENCE 
OF A MEDAVITA 
RITUAL – 
THE PERFECT
GIFT

MEDAVITA MAG RECOMMENDS

rituals special

72 Medavita Magazine
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CHARACTERISTICS 
OF SUCCESSFUL WOMEN

• They know themselves
• They set professional and personal  
 goals which they reach 
• They are aware of evolutions in the  
 world of work 
• They develop the soft skills and  
 expertise they need to grow their  
 careers
• They manage key relationships both  
 inside and outside their organisation 

by Silvia Rigamonti 
Executive Coach & Soft Skills
Specialist PWN Milan
Board Member & Mentoring 
Program co-Director
• • •

Women NetworkingENTERING 
THE WORLD 
OF WORK:

BY THE 
PWN 
MILAN OYC 
PROGRAM

YOUNG 
WOMEN
ARE 
EMPOWERED

W 
omen have achie-
ved equality with 
men in their uni-
versity studies, 
often putting their 

male counterparts in the shade with 
their outstanding and well-deserved 
results. However, as women start to 
climb the career ladder, they gra-
dually begin to lose out to men. 
Their promotion to top manage-
ment jobs is hampered more than 
anything by the lack of a proper ca-
reer plan and role models to follow. 
Sheryl Sandberg – CEO of Facebook 
and author of LEAN IN, underlines 
the importance of having tangible 
examples of women in high-ranking 
positions to motivate young people 
to aspire to such positions and reach 
gender balance in top management.
If we take a closer look at succes-
sful career women, we see they be-
gan planning their professional path 
from their early years at university, 
striking a balance with their priva-
te lives. Young women who want to 
make it in the world of work must 
have a clear idea of what the future 
holds for them, they must be awa-
re of the obstacles, changes but also 
the opportunities open to them, and 
must be empowered by their skills 
and competencies. 

In 2018, PWN Milan launched its 
first OYC Program– Kick Off Your 
Future, an innovative, useful, highly 
practical (and totally free) female 
empowerment programme. It has 
been organised for two groups of 
25 young female students attending 
the universities of Bicocca, Bocconi, 
Cattolica, LIUC and PoLiMi, with 
the support of 5 leading companies: 
Google Italia, Fastweb, Crédit Agri-
cole CIB, Boston Consulting Group 
and AstraZeneca. “We want to crea-
te synergy between universities and 
the world of work, stressing the im-
portance of the transition from stu-
dent to worker. This transition can 
make all the difference in their li-
ves: it is a moment of great expecta-
tions but also of question marks”, 

states Roberta Toniolo – President 
of PWN Milan.
Entering the world of work can be a 
life-changing moment for a woman 
and the female students are only too 
aware of this, as one of the partici-
pants confirmed: “taking part in the 
programme will give me the chance 
to get in touch with other women 
who have faced the same challenges 
as me and they will inspire me du-
ring the transition from university to 
the working environment”.
In each of the meetings, the studen-
ts will get the opportunity to meet 
businesswomen who have “made 
it” and who – by telling their sto-
ries – can inspire them: the five 
role models will share the stories of 
their successes and their toughest 
moments, because it is important 
to realise you are not alone in this 
growing process. 
The students have embraced the spi-
rit of the OYC Program and, when 
applying for places, said: “I’m trying 
to map out my future and meeting 
high-achievers like these women 
will boost my determination and 
give me more courage. I want to be 
sure when choosing my future and 
be totally informed and happy with 
my decisions”.
Matters such as career planning and 
the importance of making the right, 
informed decisions are very much 
on the minds of many female stu-
dents, as they realise that “this pro-
gramme gives us the chance to meet 
with other young girls so we get a 
glimpse of what we will be like, what 
the future could really hold for us 
and our professional success”.
One thing about the new genera-
tions – Millennials and Generation 
Z – is that they do not seem afraid 
to ask, if anything, they want to con-
vey their potential as best they can 
and want to be prepared for when 
they enter the world of work. They 
know that one of their best strategies 
is to learn as much as they can from 
others, being genuinely curious and 
willing to give it a go.
These young women know how im-
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DISCOVER THE NEW
CHOICE GLOWING SHAMPOO & GLOWING MASK

PWN Milan is an independent, 
dynamic association of women from 
different backgrounds, nationalities, 
cultures and occupations. Its objecti-
ve is to promote women’s personal 
and professional growth, while pro-
viding an international platform for 
networking, mentoring and develo-
ping skills and competencies.
It has more than 200 active mem-
bers and a network of 2000 talented 
women: managers, professionals, 
entrepreneurs, STEM and MBAs 
graduates, from different countries, 
different industries, of different ages 
and at different career levels. PWN 
Milan is connected with 30 other 
PWN networks around the world to 
promote professional networking 
and gender balance.
www.pwnmilan.net

portant it is to have a network to fall 
back on when making both profes-
sional (and personal) decisions and 
some stated right from the start that 
taking part in the programme would 
give them “the chance to interact 
with strong women who have shown 
everyone, but primarily themselves, 
that there are no limits, or rather 
that the sky is the limit for women 
… The real strength of women are 
other women”.
During the OYC Program, PWN Mi-
lan will also be running exclusive 

workshops about the 5 “soft skills” 
companies want today and which 
universities are not really geared up 
to yet. The typical mindset of wor-
king women is “I learn, I grow, so 
I increase my opportunities of rea-
ching a top management position” 
but it is not enough and can actually 
be counterproductive. 
The WORLD ECONOMIC FORUM 
has drawn up a list of the top skills 
required for professional success in 
the coming years, stressing the im-
portance of investing in soft skills – 

alongside hard/technical skills – in 
order to take on the world of work 
armed with all the necessary com-
petencies.

Anyone who has already worked on 
and developed some of these soft 
skills before entering the world of 
work, will have a definite advantage, 
allowing them to come up with the 
best solutions to the complex pro-
blems they are faced with in their 
professional lives and … emerge lo-
oking like the professional they are. 
The workshops – which will fol-
low an interactive and experiential 
format – will give the participants 
food for thought about their own 
professional and personal growth 
and the contribution and inte-
raction-collaboration between the 

participants will be invaluable. We 
hope the students will take home 
stimuli for their professional (and 
personal) development, reworking 
them and adapting them to their 
own needs for growth, and that the 
tools they learn can be used during 
their professional lives to deal with 
the many challenges they will come 
up against. The training programme 
is not an end in itself but gives the 
students the means to start putting 
together their own ‘tool box’ that 
they can take out with them into the 
world of work, creating their own 
personal professional style and leve-
raging their strong points to tackle 
their future challenges.
Taking part in the OYC – Kick Off 
Your Future programme is a gol-
den opportunity for the students to 
practise these five soft skills so they 
are stronger when the time comes to 
enter the world of work and mindful 
of their objectives and desires, their 
potential and the areas they want to 
concentrate on to thrive.
OYC – Kick Off Your Future is also 
a great opportunity for PWN Milan, 
which selected the female students 
on their merit and motivation, wan-
ting - right from the get-go - to offer 
this experience to as many young 
talented women as possible: it has 
therefore created a dedicated web-
site where it will publish content, 
materials and stimuli which emerge 
during the process.
The students selected have been 
invited to be the first brand ambas-
sadors of the programme, spreading 
the word among fellow university 
students and friends (near and far 
because the Internet reduces distan-
ces) using the potential of the web.
 
www.kickoffyourfuture.it
#kickoffyourfuture
@PWNMilan

■



I
n the late Sixties, Andy 
Warhol predicted that “In the 
future, everyone will be world 
famous for 15 minutes”. Ne-
ver was a prediction truer. If 

anything, I’d say that in the future 
we’re living now, we are all famous 
for at least two seconds, in a conti-
nuous flow of celebrity.
And social networks, from Facebook 
to Instagram, without forgetting You-
Tube and Twitter, are the platforms 
we have chosen to incessantly flaunt 
ourselves, show who we are or who 
we would like to be, measuring our 
popularity by the number of likes, 
hearts or views we receive. 
Social media are our ticket to fame 
and we feed them with pictures of 
ourselves as we go to work, get out 

of the car, look in the mirror or do 
the shopping.  Our expressions are 
always the same, because by now 
we’re learnt what pose to strike, how 
to hold our mouths, either in a duck 
face (with our lips in a pout), or a 
fish gape (where our lips are slightly 
parted).
And then there are amazing filters 
that correct the light, backgrounds 
and shadows, making us look more 
beautiful, minimising the defects 
which make us who we are, side-li-
ning that genuine beauty we should 
actually be celebrating because it is 
what makes us different, unique.
The web has become the ultimate 
outlet for exhibitionism, of ourselves 
and our image. Us, us and only us. 
Hence the term digital narcissism. 

by Lorena Trento
Social Media Manager Medavita

• • •

Social addicted

SOCIAL
narcissism
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A narcissist idoli-
zes himself, and 
for him social me-
dia are the humus 
where he can cul-
tivate his ego. But 
how does all this 
gratifying idolatry 
come about?

SELFIES
In the beginning there was 
the selfie. It was 2013 and the 
Oxford Dictionaries voted “selfie” 
word of the year because its use 
had increased 17,000% compared 
to 2012. Practically the whole world 
had been infected by it.
The Oxford Dictionaries definition is
“A photograph that one has taken of 
oneself, typically one taken with a 
smartphone or a webcam and which 
is shared via social media”.
Something very innocent then, see-
mingly a modern-day version of the 
more vintage self-timer but which, 
instead, introduces two important 
new aspects: the context and sharing 
of the picture.
In the olden days, photos taken with 
a self-timer were a strictly private af-
fair and the result was nearly always 
a blurred snapshot because it was so 
hard to aim properly. The snapshot 
was then put somewhere and gra-
dually forgotten.

But, thanks to the smartphone and 
the need for a profile picture for 
social media, things changed. Con-
tinuously evolving camera features 
meant pictures were always in focus 
and the proliferation of apps and 
filters allowed us to adjust the shot, 
even if we were not experienced 
photographers, giving the selfie a 
powerful allure. 
We were all smitten. Today selfies are 
not only the prerogative of young 
girls, intent on emulating celebrities 
like Lady Gaga or the über-famous 
Kim Kardashian, but also ageing 
adults.
While self-timed photos were a pu-
rely private affair and were only 
shown to friends and relatives at 
dinners or exuberant get-togethers, 

selfies enter the 
public domain 
in the blink of 
an eye, thanks to 
the technology we 
hold in the palm of 
our hand. 

If we wanted to get 
all romantic about 

this phenomenon, we 
could say selfies, like 

self-timed photos and 
self-portraits before them, are 

our way of leaving our mark. 

LIKES
Mirror, mirror on the wall, who is 
the fairest of them all?
In the fairy tale of Snow White, the 
mirror decided who the prettiest girl 
in the kingdom was. Now, in the days 
of social media, likes and hearts de-
termine our fame.
So, once we have published our sel-
fie, or a post saying something about 
ourselves, we wait in trepid expecta-
tion for likes, endorsing our popula-
rity and feeding our gratification.
According to a study by the Univer-
sity of Pittsburgh and the Columbia 
Business School, a flourish of likes 
on our latest Facebook post gives 
our self-confidence a real boost and 
influences our behaviour. 
The importance of selfies, like 
everything else we post, depends on 

LONG LIVE
VANITY!

the interactions they receive, which 
translates into a kind of social ap-
proval. Lots of likes mean populari-
ty, admiration, beauty. Just a couple 
mean dismal defeat for our ego.

FRIENDS
But it doesn’t stop there. Even the 
number of our friends influences 
a narcissist’s self-perception. The 
more friends he has, the more visi-
bility he has and that is exactly what 
he is after. As well as greater fame 
and self-esteem, a large audience 
to play to and to receive approval 
from.  
It does not actually matter if they 
are real friends, people we have met 
outside the world of social media, or 
total strangers we have come across 
on the Internet.

SUBLIME
APPEARANCE
“Narcissus, sublime appearance”, 
the words of Carmen Consoli, sum 
up this fascinating phenomenon to 
perfection, a phenomenon that has 
a dark, decidedly heavy and im-
portant side, but which also shows 
the innocent vanity we all get taken 
in by. Very few of us can say, hand 
on heart, that we have not posted 
photos or thoughts online and then 
waited for the notifications to learn 
other people’s reactions.
We shouldn’t forget that social me-
dia are only a way of interacting 
with the world and blaming them 
for all kinds of narcissistic pheno-
mena seems a bit excessive.
Social networks are only tools and 
it is how we use them that decides 
whether they are innocent or guilty.
So let’s enjoy that quarter of an 
hour of fame but don’t let the plea-
sure of an emotion turn you into a 
vain idol of yourself.

■ 

Lots of likes mean popularity, 
admiration, beauty. 
Just a couple mean dismal 
defeat for our ego
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DANDRUFF

by Tamara Rosso Duva
Haircare consultant Medavita

• • •

I will have fantastic hair

O
ur whole body is in a 
constant state of tran-
sformation and its cells 
are renewed in regular, 
continuous cycles

The skin, the largest organ in our 
body, is not exempt from this renewal 
process. When our body is well-hy-
drated, it does not really notice the 
change, but when it is dehydrated, 
it undergoes a kind of desquama-
tion; so-call “dead skin” is normally 
eliminated with a sponge when we 
wash or simply when our clothes rub 
against our skin.   
The scalp is no exception; the epi-
dermis is renewed daily and the dead 
cells, which are naturally eliminated, 
are replaced by new, healthy cells. 
Some people, however, suffer from 
excessive desquamation, experien-

cing a continuous, unpleasant itchi-
ness which makes them scratch their 
heads, detaching little white flakes 
which can cause great psychological 
distress. The irritation speeds up the 
cell renewal process in the skin, with 
greater production than normal as a 
response to the inflammation. As a 
result, new epithelial cells are pro-
duced more rapidly and force the old 
cells, which are not actually defini-
tively dead, to detach in large white 
flakes which get trapped in the hair 
or fall onto the shoulders.
A dry scalp and excessive production 
of sebum can lead to the formation 
of dandruff. Another cause of dan-
druff is an imbalance in the Malas-
sezia furfur (a yeast which is found 
naturally on the skin and breaks 
down sebum) and sebum relation-

THE NEW WAY TO 
INSTANTLY 
BEAT DANDRUFF 
FOR HAIR UP TO 
100% FREE OF DANDRUFF 
AFTER THE VERY FIRST WASH 

Enhanced performance anti-dandruff 
shampoo, for scalp and hair that are 
healthy and protected all day long. 

Instantly eliminates visible dandruff deep down 
and prevents it forming again, thanks to the 
combined action of Piroctone olamine and a 
special exfoliating enzyme which normalise the 
microbial environment and prevent scaling. It 
strengthens the scalp's defences and gives instant 
relief to itching, thanks to its unique blend of 
active ingredients and essential oils:  melaleuca, 
antibacterial and anti-fungal, lavender, toning, 
rosemary, antiseptic and stimulating. The formula 
is enriched with allantoin and panthenol which 
have powerful hydrating, soothing and re-
epithelizing properties and help restore normal 
conditions. The scalp is left with a pleasant 
sensation of freshness and hair is soft to the touch. 
Recommended for all types of dandruff, even 
the most stubborn. Ideal for daily use.

PUROXINE 
Instant anti-dandruff 
shampoo

MEDAVITA MAG RECOMMENDS

Dandruff special feature

THE BEST WAY 
OF GETTING RID 
OF DANDRUFF 
IS TO USE AN 
ANTI-DANDRUFF 
SHAMPOO THAT 
HAS BEEN PROVEN 
EFFECTIVE 
AGAINST SCALP 
DESQUAMATION, 
ITCHING AND 
REDNESS.
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PUROXINE
INSTANT
ANTI-DANDRUFF
SHAMPOO

up to

100%

Free your hair from 
dandruff since the
very first wash

CLINICALLY 
TESTED

ship: when sebum production is 
altered, the yeast can malfunction, 
thus creating an imbalance which 
leads to the formation of dandruff.                                                                                                                                        
A zinc deficiency, intolerances and 
allergies to yeast, stress, genetic 
predisposition and use of highly ag-
gressive hair products can also act as 

contributory causes.
Of all the hair care products we use, 
we have high expectations for our 
anti-dandruff shampoo as we want it 
to provide not only a reliable solu-
tion, but an effective and immedia-
te response because of the aesthetic 
and psychological distress we expe-
rience when suffering from dandruff. 
The best way of getting rid of dan-
druff is to use an anti-dandruff 
shampoo that has been proven ef-
fective against scalp desquamation, 
itching and redness. Dandruff must 
first be removed by purifying the 
scalp, oxygenating it and freeing it 
of dead cells. Once you have got rid 
of the unattractive white flakes, you 
must then stop them coming back 
with anti-bacterial, purifying acti-
ve ingredients which help keep the 
scalp clean and disinfected. Dandruff 
is often accompanied by hair loss, in 
this case the best thing to do is to use 
active ingredients which reactivate 
microcirculation in the scalp area, 
stimulating the action of the hair 
bulbs and consequently encouraging 
hair regrowth.

■

OF ALL THE HAIR 
CARE PRODUCTS 
WE USE, WE 
HAVE HIGH 
EXPECTATIONS 
FOR OUR ANTI-
DANDRUFF 
SHAMPOO AS 
WE WANT IT TO 
PROVIDE NOT 
ONLY A RELIABLE 
SOLUTION, BUT 
AN EFFECTIVE 
AND IMMEDIATE 
RESPONSE 
BECAUSE OF THE 
AESTHETIC AND 
PSYCHOLOGICAL 
DISTRESS WE 
EXPERIENCE WHEN 
SUFFERING FROM 
DANDRUFF 



Medavita Magazine86

L
a salute Il sole genera ra-
diazioni elettromagneti-
che con un ampio spettro 
di lunghezze d’onda, tra 
cui, nella categoria degli 

ultravioletti, troviamo gli ormai noti 
UVA e UVB.
Facciamo un po’ di chiarezza su quali 
siano le differenze tra questi diversi 
tipi di raggi.

I raggi UVA rappresentano il 95% 
delle radiazioni ultraviolette che rag-
giungono la terra, sono costanti tutto 
l’anno, oltrepassano nuvole e vetri e 
penetrano in profondità nel derma, 
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by Tamara Rosso Duva
Haircare consultant Medavita

• • •

Over to the expert

W H A T  A R E  T H E  R I S K S
O F  E X P O S U R E  T O  T H E

T
he sun generates electro-
magnetic radiation with 
a wide range of wavelen-
gths, including UVA and 
UVB rays, in the ultra-

violet category, which are familiar to 
nearly all of us.

Let’s take a look at the differences 
between these rays.
UVA rays make up 95% of the ul-
traviolet radiation which reaches 
the Earth, they are present all year 
round, they can pass through clouds 
and glass and penetrate deep down 

into the dermis, stimulating the 
maturation of existing melanin and 
altering its structure due to broken 
collagen and elastin fibres. In more 
serious cases, they can lead to car-
cinogenic forms such as melanoma 
and skin carcinoma. As a general 
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When our skin has been exposed to 
the sun, it needs intensive hydration 
to restore the level of water in the 
epidermis. This is why it is essential 
to use a highly nourishing, moistu-
rising cream. Remember that when 
your skin is well-hydrated, your tan 
will look lovely for longer, so try not 
to forget this last piece of advice.  

DON’T FORGET 
TO PAMPER
YOUR SKIN
AFTER IT HAS 
BEEN EXPOSED 
TO THE SUN 

Regenerating anti-ageing after sun 
fluid emulsion that soothes sun-stressed 
skin on the face and body. It helps 
normalise the skin, restoring the hydro-
lipid film, preventing dryness without 
being greasy (thanks to its rapidly 
absorbed texture) and ensuring a 
gorgeous, long-lasting tan.

MEDAVITA MAG RECOMMENDS

REGENERATING 
BODY&FACE 
AFTER-SUN 
MILK

rule, they do not cause heat rashes 
or burns but long-term damage, such 
as premature ageing and loss of ela-
sticity, which leads to the develop-
ment of wrinkles, sun spots and dry 
skin. Exposure to UVA rays increa-
ses the closer you are to the equator 
and the rays are most intense early 
in the morning and in the afterno-
on: unfortunately, sun filters offer 
very little protection against these 
rays. UVB rays account for only 5% 
of the ultraviolent radiation which 
reaches the Earth’s surface, but they 
are more energetic than UVA rays 
and are strongest in the summer 
months and the central hours of the 
day. Unlike UVA rays, UVB rays are 
blocked by glass and the keratin and 
melanin in our skin, which act like 
natural filters. In fact, UVB rays only 
penetrate the epidermal layer, trig-
gering synthesis of new melanin (32-
72 hours after exposure): they cause 
heat rashes and burns and can have 
more serious effects, such as causing 
mutations in DNA, but they do not 
lead to reactions which sensitise the 
skin or photoallergies.
Other factors which combine with 
the sun’s rays to cause dehydration 
and dry skin include the wind, salt 
water, air conditioning, hot and 
muggy weather. Since the human 
body is 70% water, the first thing we 
must do is intensively rehydrate our 
skin after exposure to the sun. This 
will also help keep our tan looking 
great for longer.

IT IS THEREFORE 
IMPORTANT TO 
USE A CREAM 
THAT IS SPECIALLY 
FORMULATED TO 
HYDRATE THE SKIN, 
and which also soothes should any 
redness appear.

TOP TIPS
FOR A 
SAFE TAN: 

Expose your skin to the sun in mo-
deration and gradually, and avoid 
going out in the sun in the middle of 
the day (12.00 – 16.00);

Wear protective clothing like a T-shirt 
and hat and remember that applying 
sun cream does not mean you can 
stay out in the sun for longer;

Reapply your sunscreen several 
times during the daye;

Use a cream with a high SPF (sun 
protection factor), especially when 
first going out in the sun or if you 
have fair skin;

Clouds do not stop UV rays, so you 
must use a sunscreen even if there 
is no sun;

Eat more yellow and orange fruit and 
vegetables (carrots, melons, apricots, 
loquats, peppers, mangos, etc.). They 
are rich in beta-carotene which sti-
mulates the production of melanin, 
so provide greater protection against 
sunburn.

■



SOLARICH
THE ENERGY 
OF THE SUN 
FOR YOUR 
HAIR

www.medavita.it
Follow us on  Medavita SPA •  @medavitaofficial

SOLARICH 
PROTECTS YOUR 
HAIR AND GIVES 
BACK WHAT THE 
SUN HAS ROBBED, 
THANKS TO ITS 
FORMULA

OIL
10 IN 1

.  M
IRACLE .



Antioxidant, protective, nourishing and 
illuminating.
The new IDOL range of styling products 
features all the ingredients you need for 
gorgeous hair: moringa, coconut, sweet 
almond, macadamia, jojoba, Brazil nuts, …

Medavita has thought of everything: styling 
and treatment all in one.

Formulas that create and enhance your 
personal style.
Or let you change your look whenever you 
want.

For beautiful hair -
that’s a promise!

CREATIVE • CURLY
SMOOTH • SHINE

VOLUME • TEXTURE

MEDAVITA MAG RECOMMENDS
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Perfect styling 
with oils, butters 
and vitamin E

A
s far back as 3500 BC, 
the Egyptians imported 
essential oils and mine-
rals from the East whi-
ch they used to produce 

ointments.  Priests made and stored 
sesame, olive and almond oils in 
black plaster vases.
These substances were used as mas-

sage oils after bathing to keep the 
body looking and feeling good. Que-
en Cleopatra used to spray olive oil 
mixed with essences over her face, 
body and hair to enhance her le-
gendary beauty.  Gradually their use 
began to spread to other populations 
in the Mediterranean. The Greeks 
were also concerned about hair care: 

before arranging their hair in their 
classic “braids”, Greek women would 
observe a ritual which involved ap-
plying olive oil masks to their tresses. 
To cover their faces, ladies used fa-
mous white lead from Rhodes, a 
substance containing lead carbonate, 
which they mixed with oil. It was la-
ter “exported” from Greece to Rome.

In Ancient Rome there were cosmetae, specialised 
female slaves, whose job it was to prepare “fresh” 
cosmetics. They had many recipes with olive oil: an 
anti-wrinkle oil, for instance, used chestnut and ivy 
leaves which were left to soak in olive oil for at least 
two hours.  
To strengthen hair, they would mix olive and castor 
oils. Then they added a scented essence to create a 
kind of lotion that was applied to the hair once a day.
Nowadays formulas have become a lot more complex 
and functional than the simple use of oils. Liquid oils 
have always been used in cosmetics, but they have 
come to the fore again, not only because of their 
beneficial properties for the skin but in response to 
the rediscovery and appreciation of natural products, 
which reflect recent consumer awareness and con-
sciousness of the environment. 

OILS: 
WHY THEY
ARE GOOD
FOR US 
THE OILS USED IN COSMETICS 
ARE RICH IN ESSENTIAL FATTY 
ACIDS, SO ARE GREAT FOR 
NOURISHING THE SKIN, AS 
WELL AS KEEPING IT PROPERLY 
HYDRATED.

Their protective properties are just as important be-
cause, when oils are applied to dry, cleansed facial 
skin, they help rebuild the lipid barrier that has 
been damaged by atmospheric agents and make-up. 
They are also effective in protecting the skin’s acid 
mantle and support other active 
ingredients in the products 
we use in our beauty 
routine.

■

by Tamara Rosso Duva
Haircare consultant Medavita

• • •

Over to the expert

•OILS•
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by our editorial staff
• • •

Art & beauty C
onnecting with your in-
ner Wild Woman means 
winning back the fre-
edom and authenticity 
of being a woman, lear-

ning to listen to your instinct, your 
creativity and that ageless inner 
wisdom that social convention has 
always tended to crush and trap.  
It means getting back in touch with 
the real you, so you can live life to 
the full, filling it with meaning and 
depth, pursuing the goal we were 
born for.
“Women who run with the wolves” 
(1992), New York Times best-seller 
when it was published, guides us 
towards our wild feminine throu-
gh a rich and varied collection of 
multicultural myths and folk and 
fairy tales, told and analysed to 
help women reconnect with their 
instinctual selves and find the Wild 
Woman hidden in them. They are 
stories which the author calls ‘vita-
mins for the soul’.
Jungian analyst and cantadora 
storyteller, Clarissa Pinkola Estés is 
the author of this exceptional col-
lection of tales which have touched 
the souls of millions of women who 
have identified with what she has 
written. Estés was raised in the rural 
Midwest near the Great Lakes. She 
describes her childhood environ-
ment poetically in the introduction 
to her book. "There, thunder and 
lightning were my main nutrition: 
cornfields creaked and spoke aloud 
at night: far up in the north, wolves 
came to the clearings in moonlight, 
we could all drink from the same 

streams without fear".
This early exposure to nature and 
a later study of wildlife biology, 
focusing on wolves, led Estés to 
make a comparison of women to 
wolves. "Healthy wolves and heal-
thy women share certain psychic 
characteristics," she writes. "Wolves 
and women are relational by na-
ture, inquiring, possessed of great 
endurance and strength, they are 
deeply intuitive, intensely concer-
ned with their young, their mate, 
and their pack".
Her analogy continues: "Yet both 
have been hounded, harassed, and 
falsely imputed to be devouring and 
devious, overly aggressive, of less 
value than those who are their de-
tractors. Separation from the wildi-
sh nature causes women to become 
confused and lose their way."
And when women hear the term 
Wild Woman, it is like "the fairy-ta-
le knock at the door of the deep 
female psyche" and "and old, old 
memory is stirred and brought 
back to life."
“We may have forgotten her name", 
Estés writes, "but in our bones we 
know her, we yearn toward her, we 
know she belongs to us and we to 
her. A healthy woman is much like 
a wolf: robust, chock-full, strong 
life force, life-giving, territorially 
aware, inventive, loyal, and roving."
The wild and instinctual nature me-
ans "to establish territory, to find 
one’s pack, to be in one’s body with 
certainty and pride regardless of 
the body’s gifts and limitations, to 
speak and act on one’s behalf, to be 

aware, alert, to draw on the innate 
feminine powers of intuition and 
sensing, to come into one’s cycles, 
to find what one belongs to, to rise 
with dignity, to retain as much con-
sciousness as we can."
In “Women who run with the wol-
ves”, Estés uses nineteen folk tales 
to empower and enlighten women. 
She attempts to reconnect us with 
the Wild Woman hidden somewhe-
re deep within each of us. From 
the tale of "La Loba – The Wolf 
Woman", through "Bluebeard", 
"Vasilisa The Wise", "The Ugly 
Duckling" and "The Red Shoes", 
to "The Handless Maiden", Estés 
offers solutions to the common pi-
tfalls of women’s lives.
"People are starved for poetry, 
starved for things that strengthen 
them", she says. "There are any 
number of so-called self-help books 
and tapes on the market, but I don’t 
think that people are needing or 
wanting self-help as much as they 
want to be strengthened. It is useful, 
most definitely, but it leaves out the 
underworld, the deep inner life. It 
also leaves out the spirit."

WHO RUN 
WITH THE 
WOLVES CONNECTING WITH YOUR INNER WILD 

WOMAN MEANS WINNING BACK THE 
FREEDOM AND AUTHENTICITY OF BEING 
A WOMAN, LEARNING TO LISTEN TO YOUR 
INSTINCT, YOUR CREATIVITY AND THAT 
AGELESS INNER WISDOM
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Estés continues: "I come from the 
Curanderisma healing tradition 
from Mexico and Central America, 
in this tradition a story is ‘holy’ and 
it is used as medicine: the story is 
not told to lift you up, to make you 
feel better, or to entertain you, al-
though all these things, of course, 
can be true. The story is meant to 
take the spirit into a descent to find 
something that is lost or missing 
and to bring it back to consciou-
sness again. For some people that 
may sound mystical... and it is!" 
Estés explains how our egos in-
terfere with our instinctual nature 
by convincing us of false paths. "A 
gorgeous person walks into our li-
ves and we drop everything and go 
off. Or we take a job we hate for the 
money we love, or think that if we 
just do something, that somehow 
life will be made miraculously bet-
ter. That’s the kind of out-of-boun-
dary that most people struggle with. 
If you don’t have a sense of the in-
stinctual nature, then sometimes 
you are outside of your own cycles 
rather than in them.” 
"The cycles are birth, light, and 
energy, and then depletion, decli-
ne, and death. Then incubation 
and new life comes. Cycles, that 
is how we are supposed to meet 

everything," she emphasizes. "Our 
children, our work, our lovers – 
everything goes through that cycle. 
There is the time to say that is 
enough, to incubate, and then to 
come back with new energy and 
new life again. And when a woman 

is in that mystical and practical sen-
sibility called the instinctual natu-
re, then she knows when it is time 
to make things live and time to let 
things die."
"Robbing women’s creative life 
from them – to set them after a foo-

lish task – that happens in fairy ta-
les and in mythology a lot. It shows 
the separation of the person from 
their own soul life. The person is 
set upon a foolish task, and finally 
in the midst of their life they wake 
up and say, ‘Oh, my, this is a foo-
lish task.’
I think most of us are here on a 
mission different from a job or a 
career. I think we’re here to do 
helping and healing and discover 
and creation.
The process of being here is the 
most important, and we must honor 
that with respect and love".
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THE WILD AND INSTINCTUAL NATURE 
MEANS "TO ESTABLISH TERRITORY, TO 

FIND ONE’S PACK, TO BE IN ONE’S BODY 
WITH CERTAINTY AND PRIDE REGARDLESS 

OF THE BODY’S GIFTS AND LIMITATIONS"
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5 #

Rosemary (Rosmarinus officinalis)
Arnica (Arnica montana)
Cinnamon (Cinnamomum zeylanicum)
Ginger (Zingiber officinale)
Camphor (Camphora)
Aloe (Aloe ferox)
Calamus (Acorus calamus)
Galbanum (Ferula galbaniflua)
Myrrh (Commiphora myrrha)
Nutmeg (Myristica fragrans)
Achillea (Achillea millefolium)
Farfara (Tussilago farfara)
China (Cinchona succirubra)

13 ACTIVE 
PRINCIPLES 
VITAL AND 
POWERFUL.
A CONCENTRATE 
OF NATURE 
TO GIVE 
HAIR 
A NEW LIFE
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